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A Public Utility - - - 


A Necessary Service 


OUR electric company is a public utility. That means it is 
an essential public service. It is a service that the people can 
not get along without. 


Experience and experiment have shown that the public utility 
service which is handled by private enterprise under regulation by 
public opinion or by law—which is the same thing—serves best. 


This company is supplying adequate electric service in this com- 
munity through our recognition of the great stake of its customers 
in the service. The interest of the users is the same as the interest 
of the owners and of the people who operate the service. It is 
that the best possible service be rendered at the lowest reasonable 
cost to the users. 


We seek the fullest co-operation of our customers to this end. 


DALLAS POWER & LIGHT CO. 
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Give Friend Wife 
Luggage for (ohristmas 


Selecting an appropriate gift for 
the wife is a problem that every 
man will have to solve very soon-- 
We suggest Padgitt Luggage--It 


is certain to satisfy her. 


gre CS me 


Trunks --- Bags --- Fitted Cases --- Hat Boxes --- Purses --- Novelties 











PADGITT BROTHERS CoO. 


DALLAS, TEXAS 
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Keeping Stride 


HE biggest newspaper in 
( , ) Dallas’ history is now 
lending its strength to 

our common proégress. 


The biggest in size and in char- 
acter since our city was born. 
The biggest in circulation and 
the biggest in influence. 


The most powerful single fac- 
tor in existence for the promo- 
tion of business---of your busi- 
ness. 


The News’ advertising gains 
this year will exceed three 
quarters of a million lines. 


oe Dallas Morning News 


Texas’ Oldest Business Institution 
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A Good Business 


Deserves 
Good Business Furniture 


—From the “Directory” in the hallway, thru 
the “Reception Room”, the “Sales Promotion 
Department”’—into the “Inner Office” of the 
Big Boss, we are equipped to plan and furnish 
every item in a satisfactory way. 


—The small office should be furnished with the 
same attention to detail. 








“Appearances surely count” 





REASONABLE IN PRICE—HIGH IN QUALITY 


SiMPSOD— St., iteman © ” 
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Schepps Bakery Adds an 
_ Autocar Electric to Its Fleet 






Mr. Robt. R. Harper 
Autocar Sales & Service Co. of Texas 
Dallas, Texas 


Dear Mr. Harper: 


*‘We wish to take this opportunity to advise you that we 
received our first Autocar Electric Delivery Wagon today. 
This is without doubt the best looking truck that we have ever 
had in Schepps Bakery fleet.”’ 










Yours very truly, 
(signed) Julius Schepps 





Autocar Sales and Service Company of Texas 


2701 Main Street, Dallas 
Telephone Y-1529 







EE Robert R. Harper, Manager 


f Direct Factory Branch of The Autocar Company, Ardmore, Pa., 
Branches in 50 Cities 


Autocar 


Gas and electric trucks 
EITHER OR BOTH - AS YOUR WORK REQUIRES 






Established 1897 





















OFFICAL PUBLICATION OF THE DALLAS CHAMBER OF COMMERCE 





Volume 4 


November, 1925 





More Smokestacks for the Southwest 


By B. A. Evans, President, Dallas Manufacturers’ Association 








HE Southwest has made 
marked progress in the 
development of its 
manufacturing during 
recent years and when it 
is taken into account 

that this area is less than a century 

old in point of development; that the 
fertility of its soil, the abundance of 
its forests and the richness of its 

mineral deposits would have a 

tendency through these varied in- 

comes to supply a livelihood to satisfy 
its population, then the development 
made becomes the more remarkable. 


However, the Southwest has not ar- 
rived in manufacturing; but a good 
beginning has been made and it seems 
safe to venture the prophecy that 
greater development along industrial 
lines will be had during the next 
twenty-five years than during any 
previous fifty years. 


The same pen that writes the his- 
tory of any era writes, too, the 
chronicle of the commercial advance- 
ment of that same period of time. 
Real progress and expanding com- 
merce are inseparable. A study of 
the progress and development of 
American commerce is at once in- 
teresting and instructive. In this 
Southwestern area, so recently a 
frontier, and even now but partially 
developed, there came first the little 
trading post, keeping watchful vigil 
away out upon the outposts of an ap- 
proaching commercial advancement. 
Then the trading post developed into 
the larger general store, made pos- 
sible by an increasing population in 
that particular area. This marked the 
second step in commercial progress. 
Then a bit later there came, at about 
the same time, the department store 
and the wholesale establishment, 
these two marking the third step in 
our commercial growth, the banks 
keeping pace with each successive 
step of development. The last step of 
our commercial progress is manufac- 
turing and the Southwest is just now 
entering fully and definitely into this 
important era of its commercial ad- 
vancement. 


Southwest Reaches Out 


HE Southwest has passed suc- 
cessively through all the primary 
periods of commercial growth and is 








Mr. Evans points out in 
this article some of the un- 
derlying causes for the de- 
velopment of manufacturing 
in the Southwest. 











beginning to reach out and to occupy 
the all-important field of industrial 
development. It has not been many 
years ago when this section of the 
Nation harbored a hazy sort of an 
idea that its factories would be built 
with outside capital, factories handed 
to particular sections of the territory 
upon a “silver platter.” But today a 
consciousness is taking possession of 
our public men and they are realizing 
that our growth, instead of being from 
the outside in, will be from the inside 
out and that our own men of means 
must show their confidence in our own 
Southwestern Empire by investing 
their own money in its enterprises if 
we are to expect outside investments 
from those who have a less intimate 
knowledge of this territory than do 
we who make it our home. 


The real primary motive that im- 
pels either ind vidual progress or col- 
lective commercial progress is neces- 
sity. Time has been in the South- 
west when the production of raw ma- 
terials alone provided an adequate in- 
come for its population; but today, 
with a vast expanding population, 
with a great army of new people com- 
ing into this section to make it their 
home, there comes the necessity of 
providing an adequate income for this 
population. It is estimated that there 
are eight people coming into Texas 
for everyone who leaves, and every 


one of us is also conscious that the 
population of this area is showing 
large increases each succeeding year. 
Much has been said about our farms 
absorbing this increasing population, 
but statistics do not support this con- 
tention. From 1900 to 1920 the num- 
ber of people occupying our farms in 
the United States decreased 1,700,000. 
In the same period of time the 
products of these farms increased 58 
per cent, made possible by better 
farming methods, by improved ma- 
chinery and by more intensive cultiva- 
tion of the farms. This is a clear 
indication that we cannot logically 
expect that the farms can absorb any 
large proportion of our population 
as it increases. 


Four New Major Industries 

N contrast with the above, in the 

last twenty years there have de- 
veloped four new major industries in 
America—the automobile, the motion 
picture, the electrical and the chemi- 
cal industry—that, unknown twenty 
years ago, today furnish a livelihood 
for 30,000,000 people. There is but 
one way to gauge the future and that 
is by what has happened in the past; 
hence, it is certainly safe to believe 
that with the inventive genius of the 
American people, with their resource- 
fulness, with the vast wealth now 
owned by this Nation, that the next 
twenty years will bring about the 
development of other vast industrial 
enterprises that will absorb, take up 
and provide a livelihood for the mil- 
lions of people who will make up our 
increased population. 


A great deal is being said today 
about conservation—about the pre- 
vention of waste. The manufacture 
of raw materials, the conservation of 
raw materials, is one of the greatest 
means available today to make possi- 
ble the much-sought-after conserva- 
tion of our resources. Another vital 
necessity for abiding progress of any 
section is the creation of new wealth. 
There are two well-defined ways of 
providing new wealth—and it may be 
added that in proportion to the pro- 
auction of new wealth will be the 
permanent progress and expansion of 
any area. The first and primary 
method of producing new wealth is 
from the products of the soil, whether 

(Continued on page 30) 











New Lndustries that Dallas Needs 


Establishment of New Manufacturing Plants Offers Opportunity to Local and Outside Capital 


By C. E. Carper, President, Dallas Power & Light Co., and Chairman New Industries Committee, Dallas Chamber of Commerce 


“AN THE industrial develop- 
# ment of a city it occa- 
sionally occurs that 
certain lines of manufac- 
turing are overlooked in 
the general expansion of 
the community. Then, too, as the 
business of the city increases, the 
need for additional varieties of man- 
ufacturing enterprise to round out the 
market becomes urgent. 


Dallas is the great market place 
of the Southwest and every desire and 
need of the visiting merchant can be 
met by our manufacturers and whole- 
salers. Neyertheless, there are cer- 
tain products which could be more ad- 
vantageously manufactured in Dallas 
than elsewhere. Manufacturing is 





the life blood of a city and, within 
certain limits, the more manufactur- 
ing the greater the prosperity of a 
community. The attitude of seeking 
new manufacturers regardless of the 
number of concerns already engaged 
in the making of a given product, 


however, is of course not desirable. 
On the other hand, it is highly im- 
portant to attract new manufactur- 
ing enterprises to make products 
which are not now made in a com- 
munity. 


Some time ago a survey was made 
by the New Industries Committee of 
the Chamber of Commerce in an en- 
deavor to learn just what types of 
products should be manufactured in 
Dallas—lines of industry which 
would offer a reasonable return on 
the invested capital—and lines which 
were non-competitive with those al- 
ready manufactured in Dallas on a 
large scale. 


In a few cases this survey devel- 
oped the fact that there was room 
in Dallas for additional manufac- 
turers of certain articles but, as a 
rule, the information compiled related 
only to products which are not now 
manufactured in this city. 


It is not the writer’s purpose to 








Copyright Fairchild Aerial Survey, Inc., Dallas. 


North Dallas Dewntown Industrial District 


Figure 1 indicates the M.-K.-T. district. 


In this section is found the largest cracker and 


candy factory in the South. Other large manufacturing industries are: Beverages, food products, 
poultry feeds, paints, paper boxes and other products. Lines distributed from this area include 
farm implements, heavy machinery, glass, wall paper and paint, sheet metal products, electrical 


supplies, food products, paper and seeds. 


Figure 2 indicates the T. & P. district. Leading manufacturing lines are chemicals, pharma- 


ceutical preparations, envelopes and paper. 
hardware, tires, produce and poultry. 


Distributing lines are agricultural implements, 


In the foreground is a section of the wholesale district served by the Southern Pacific lines. 
Trackage facilities are available to all industries in this area and spurs fairly honeycomb 


the section. 


Explanation: (1) M.-K.-T. Industrial District. (2) T. & P. Industrial District. (3) Plant of 


the Dallas Power & Light Company. 


(4) Morgan Warehouse & Commercial Company. (5) Inter- 


state Forwarding Company. (6) Nichols-Gillette Storage & Warehouse Company. (7) Merchants’ 
Fireproof Storage Company. (8) Turtle Creek Reservoir, filtration plant and pumping station. 


(9) Union Terminal. 


make an exhaustive survey of the new 
industries needed in Dallas to round 
out the Dallas Market. Detailed in- 
formation concerning these needed 
industries may be obtained from the 
New Industries Department of the 
Chamber of Commerce. But it would 
be well to mention briefly some of 
the more important lines and explain 
the necessity for additional manufac- 
turing. 
Furniture 

The annual consumption of furni- 
ture in the Southwest (Texas, Okla- 
homa, Louisiana and Arkansas) is in 
excess of $54,000,000. Dallas has but 
one furniture manufacturer, as well 
as a large number of furniture job- 
bers. Yet the total furniture sales 
from Dallas in 1924 amounted to but 
$7,500,000. _It is quite evident that 
there is room in Dallas for at least 
one additional furniture manufacturer 
and further furniture jobbers to han- 
dle the Southwestern furniture busi- 
ness. Dealers predict that the 1925 
furniture business of Dallas will be 
$15,000,000. This is due to two rea- 
sons: First, the expansion program 
of our present manufacturer, and, 
second, the fact that a large number 
of furniture jobbers have opened 
offices in Dallas during 1925. But, 
even with this taken into considera- 
tion, there is still room in Dallas for 
another furniture manufacturer to 
aid in supplying the annual $54,000,- 
000 demand. 


In this article, it is unnecessary to 
point out the strategic advantages of 
Dallas, freight rates, proximity of 
raw materials, labor, etc., that affect 
the furniture industry. Interested 
manufacturers, however, may secure 
a complete industrial survey from the 
New Industries Department. 


Glass Bottle Factory 


Within 100 miles of Dallas the an- 
nual consumption of soda water bot- 
tles (from an actual check) is in 
excess of 29,800,000, and the consump- 
tion of milk bottles is 800,000. The 
population within one hundred miles 
of Dallas is, roughly, one-fifth of the 
population of the entire Southwest, 
and, therefore, the total consumption 
of soda water bottles in the territory 
is in the neighborhood of 150,000,000 
annually and of milk bottles approx- 
imately 4,000,000. 


Most of these bottles are being 
shipped to Dallas from cities as far 
distant as Evansville, Ind., and points 
in Ohio, West Virginia and Tennes- 
see. Glass bottles are sold f. o. b. 
destination, but of course the cost of 
freight is ineluded in the delivered 
price. As the freight charges on a 
carload of bottles from Evansville, 
for example, is approximately $350.00 

(Continued on page 28) 











Dallas Manufacturing Increases 


Survey for 1925 Shows a Substantial Gain in This Basic Industry 


By M. J. Norrett, Manager, Dallas Manufacturers’ Association 


NHE belching smokestacks 
and whirring wheels of 
the 709 factories within 
a six-mile radius of the 
heart of Dallas are pro- 
ducing this year $161,- 
120,725 worth of manufactured prod- 
ucts bearing the legend “Made in 
Dallas.” 


This total, a surprise to many, but 
already diagnosed by those whose 
fingers have felt the pulse of industry, 
is $18,000,000 more than the 1924 to- 
tal and is based on the operations of 
the manufacturing plants for the first 
nine months of this year. 


The manufacturing volume of Dal- 
las has shown a consistent, healthy 
growth since the depression of 1921. 
In the last four years approximately 
350 new plants have opened and the 
number of wage earners increased by 
5,000. 


This increase is not phenomenal. 
It is, however, gratifying. It shows 
that the basic elements necessary for 
the industrial expansion of Dallas are 
present and that many firms are tak- 
ing advantage of them. Dallas will 
be a great manufacturing center. The 
only question is how long it will take 
Dallas to reach that standing. 


The Federal Census 


HE 1923 Biennial Census of 

Manufacturers showed that Dal- 
las led all Texas cities in the value of 
manufactured products. But in the 
census only the corporate limits of 
each city were included. 


The census of manufacturers is 
prepared every two years by the 
Department of Commerce. Although 
an undertaking of great value, the 
statistics for individual cities, being 
limited to the incorporated areas, are 
of no value except as a foundation 
from which to work. A foundation 
is not of much use without a structure 
to rest upon it. 


The 1923 Federal Census showed 
that the City of Dallas manufactured 
no petroleum products. Yet this, 
from a monetary standpoint, is the 
leading manufactured product of 
Dallas. According to the same cen- 
sus the city has no cement plants, 
yet this is the principal cement man- 
ufacturing po:nt in Texas. The same 
authority shows Dallas as having 
three cottonseed oil mills. Anyone 
desiring to climb to the roof of a 
downtown office building can count 
five of them. 


The oil and the cement are man- 
ufactured in West Dallas, which is 
nearer to the corner of Main and 
Akard Streets than Munger Place, 
where many of the plant managers 
live. The cottonseed oil mills are just 
as near the shadow of the Dallas sky- 
line as the refineries of West Dallas. 





What Dallas Has 
N an effort to arrive at the true 
manufacturing volume of Dallas 
the Chamber of Commerce recently 
completed a survey which is conserv- 
ative and in line with vhe actual 
facts 


As a basis the 1923 manufacturing 
census for the incorporated limits was 
taken. A questionnaire then was sent 
to every third manufacturer listed by 
the Manufacturers’ Department. He 
was requested to advise as to the in- 
crease or decrease of his 1925 busi- 
ness as compared with 1923. The 
average percentage of increase, tak- 
ing into consideration the decreases 
as well as the gains, was 39.6%. The 
large plants reporting showed a gain 
of 30%; the medium sized concerns 
388% and the smaller factories 49%. 
The results showed that Dallas this 
year is manufacturing, within the 


city limits, $128,695,421 worth of 
products. 
Gain Is Conservative 

HE gain of 39.6% from 1923 to 

1925 compares with a gain of 
30.3% between 1921 and 1923. (Fed- 
eral Census figures). General busi- 
ness conditions, as reflected by bank 
clearings and bank debits, showed a 
greater percentage of increase in the 
period between 1923-1925 than they 
did in 1921-23, verifying the corre- 
spondingly greater manufacturing 
volume. 

The manufacturing production of 
the industrial districts lying outside 
the city limits was totaled by obtain- 
ing from each individual firm the fig- 
ures covering the value of its products 
for the first nine months of 1925, 
adding one-third to the total to ob- 
tain the year’s production. 

(Continued on page 34) 
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Copyright Fairchild Acrial Survey, Inc., Dallas. 


South Dallas Downtown Industrial District 


This is one of the most important industrial districts in Dallas. It is served by the St. 
Louis Southwestern (Cotton Belt), the Rock Island, Southern Pacific, Santa Fe, Frisco, and 
Fort Worth & Denver City lines. Leading manufactured lines are mentioned in the following 
paragraph: 

Explanation: (1) The $5,000,000 Santa Fe Terminal group in which are located the Dallas 
Storage & Terminal Warehouse Company (Unit No. 2); the Southern Ice & Utilities Company 
(Unit No. 3—Cold Storage) ; (2) Cotton Belt, Santa Fe, Fort Worth & Denver, and Rock Island 
yards; (3) A steel fabrication plant; (4) Sewage disposal plant; (5) A large roofing concern; 
(6) Local yards of a large petroleum distributing corporation; (7) A lumber and building supply 
company; (8) A 38,000-barrel flour mill; (9) A cottonseed oil mill; (10) A coffin manufacturing 
plant; (11) The Dailas branch of the largest direct-by-mail concern in America; (12) The retail 
branch of the same concern; (13) Another coffin manufacturing plant; (14) Dallas Storage & 
Warehouse Company; (15) An ice cream manufacturing plant; (16) A saddlery and harness 
factory; (17) Indicates the downtown wholesale district; (18) Another leather goods factory 
that makes Dallas the leading manufacturing point in the world for saddlery and harness; (19) 
Union Terminal; (20) A manufacturing plant, making leather working machinery. 

South of the area included in this view are some of the largest industries ia Dallas, including 
a packing plant, a textile mill, a cotton compress, a lard compound plant, a cottonseed oil re- 
finery, a large dairy, a cottonseed oil mill, and an oil field supply manufacturing plant. 
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The Heart of the Wholesale District 


The buildings shown in the foreground house many of the large distributing firms which have 
made of Dallas one of the 15 greatest jobbing markets in the United States. The 1925 wholesale 


business bids fair to amount to $800,000,000. 





The Magic (ircle 


Dallas is the Huh of a 100-Mile Wheel—The Magic Circle of Texas 


]0ICES have grown hoarse 
and hands have felt the 
writers’ cramp in show- 
ing why Dallas is the 
logical distributing point 
? ee in the Southwest. Its 
wholesale business has been pointed 
to with pride; its vast trade territory 
upheld as a market of _ illimitable 
richness. But why is Dallas the 
headquarters for more national con- 
cerns than all the other cities of 
Texas combined? What are the ac- 
tual facts behind th‘'s almost unani- 
mous selection of Dallas? Branches 
are not located because of sentiment, 
for sentiment profits in kind rather 
than in dollars and cents. 


There are those who hold to the 
“Dallas Spirit” theory; still others 
claim that it is the richness of the 
Southwest that has built a billion- 
dollar market on the prairies of north- 
central Texas. Both are right. But 
why did not some other city gain this 
coveted position? Why have not 
others built a skyline such as that of 
Dallas—a monument to commercial 
greatness? 





Here is the recipe that made Dal- 
las: first, the Southwest; second, 
Texas; third, the Magic Circle, and 
fourth, though by no means last in 
importance, the Dallas Spirit. 


The Southwest may be likened to 
the flour; Texas the baker; the Magic 
Circle the yeast and the Dallas 
Spirit the salesman of the finished 
product. All are necessary to the 


whole; the lack of one of them would 


not have prevented city growth, but 
it certainly would not have built a 
billion-dollar wholesale and manu- 
facturing business. 


The Magic Circle 


+ eg Magic Circle of Texas is with- 
in a radius of 100 miles with 
Dallas as the center. It embraces 39 
Texas counties and portions of seven 
more. Although accounting for only 
12% of the area of Texas, it contains 
43% of the population. 


Within this radius there are more 
peonvle than there are within a hun- 
dred m‘les of Atlanta, Des Moines, 
Los Angeles, Memphis, New Orleans, 
Omaha, Portland, San Francisco or 
Seattle. 


The novulation of the Magic Circle 
was 1,985,673 in 1920. This does not 
include eight Oklahoma counties 
through which the circle passes. It is 
the most th‘ckly ponulated section 
of the Southwest. Its farms raise 
42% of the farm crops of Texas. Its 
trade enriches 42% of the business 
concerns of the Lone Star State. 


To serve its transportation needs, 
4.037 miles of steam railwavs have 
been built, totaling one-fourth of the 
mileage of the State of Texas. The 
electric interurban mileage is 352 
miles. There are 4,347 miles of im- 
proved highways on which are 
operated more than a quarter million 
automobiles. The _ railways, — the 
interurbans and the roads all lead to 
Dallas. 


Concrete Cases 


HY would a shoe manufacturer, 

for instance, locate a branch in 
Dallas? There are two very good 
reasons why the Southwestern mar- 
ket would be attractive to him. This 
market consumes slightly more than 
33 million pairs of shoes a year. Due 
to the size of the territory it demands 
a dependable and near-at-hand source 
of supply. 


The Southwest comprises four 
States—Texas, Oklahoma, Louisiana 
and Arkansas. Texas, in addition to 
being centrally located, consumes 
approximately 50% of the shoes that 
could be sold in this territory. Con- 
sequently, the manufacturer would 
quickly decide that his branch should 
be in Texas. 


In the selection of a Texas location 
for his branch, he would look for a 
city possessing good transportation 
facilities and also the center of a 
densely populated area. He would 
naturally want his branch to be lo- 
cated where an immediate market 
could be had, and one that could be 
covered in a comparatively short 
period of time. 


It is at this point that the Magic 
Circle would focus his attention on 
Dallas. For, within this circle, seven 
million pairs of shoes are consumed 
annually; 45% of the Texas consump- 
tion and 22% of the Southwestern de- 
mand. 


From the outset his branch should 
make money. Once that he had 
thoroughly covered this closely-knit 
market, he could. proceed to increase 
his radius of operation at leisure. 


Should he attempt to distribute 
from St. Louis, his average freight 
rate into this circle would be $2.23 
per hundred pounds; from Houston 
the average rate would be $1.42. It 
would require an average time of 96 
hours to deliver his merchandise 
from the former point, and 72 from 
the latter. But from Dallas he could 
distribute in 12 hours and at an 
average freight rate of only 59 cents 
per hundred pounds, a saving of $1.64 
over St. Louis. 


The Same Story 


NE example, perhaps, does not 

prove a case. Consider a maker 
of men’s suits. When deciding on a 
location he would find that of the 
2,480 men’s furnishing stores in 
Texas, 1.126 are within a hundred 
miles of Dallas. A jewelry manufac- 
turer would find 384 of his 815 Texas 
prospects doing business in the Magic 
Circle. And so it goes. Whatever 
the kind of business, the concentrated 
selling area will be found within this 
radius. 


It should not be assumed that the 
Magic Circle is the trade territory of 
Dallas. The trade territory of this 
city is the Southwest—the Magic 
Circle the trump that wins the loca- 
tion of new plants. Dallas is the geo- 
graphical center of the Southwest. In 


(Continued on page 27) 

















Texas Maneral Resources Economic 


Asset to Dallas 


By E. H. Brown, Secretary, New Industries Department, Dallas Chamber of Commerce 


d ANY people do not realize 
the importance of the 
mineral resources of 
Texas. Yet, within this 
State may be found 
practically every mineral 
that is found elsewhere in the United 
States. Not only are these minerals 
found here, but they are usually in 
commercial quantities. 


According to the Government figures 
for 1920 (the latest available) the 
mineral production of Texas was 
valued at $369,709,000. The value of 
all agricultural crops for the same 
year was $711,175,000. Thus, it will 
be seen that the mineral production 
of Texas is slightly more than half 
the value of agriculture. 


The manufacturing era of Texas 
is just in its infancy. Up to the 
present time, Texas has relied most 
heavily upon agriculture and the vast 
stores of mineral wealth have re- 
ceved but slight encouragement. 
With enormous deposits of raw ma- 
terials, the Southwest, one of the 
largest consuming territories in the 
country, will in the near future 
witness a tremendous development in 
manufacturing. 


At the center of population and 
near the geographical center of the 
Southwestern territory is situated the 
city of Dallas. Its location, its 
transportation facilities, its financ al 
institutions, the concentration about 
it of the wealth and population of 
the Southwest, and its prox:mity to 
the raw materials of Texas, make 
Dallas the logical point at which 
to establish a large proportion of 
the prospective manufacturing enter- 
prises of Texas. 





In a few instances, the mineral re- 
sources of Texas have been developed 
on a large scale—notably petroleum, 
sulphur, sand, gravel, brick clay, etc. 
In many cases the development is 
just commencing, and, in the case of 
the remainder, an abundance of 
natural mineral resources still awaits 
the magic touch of commercial de- 
velopment. 


The production of gold in Texas, to 
date, has been small, largely because 
it is not found in a pure state, but in 
conjunction with other’ metallic 
minerals. Yet, much gold has been 
produced as a by-product in mining 
other minerals. 


With silver, the case is different. 
Several of the largest silver mines 
in the United States are located in 
West Texas. 

Quicksilver, too, is commercially 
available. Since 1900 more than 
$4,000,000 worth of quicksilver has 


been mined in Brewster County alone, 
and considerable quantities have been 
mined in adjoining counties. 


Texas contains large deposits of 
iron ore. In Llano County the iron 
is of a very high grade, commonly 
known as Bessemer Iron. This ore 
averages 66.04 per cent metallic iron 
and but .018 phosphorus. A com- 
parison with the ore mined in the 
Lake Super’or regions shows that 
the Llano iron is of a much higher 
grade. The Superior iron averages 
63.569 per cent metallic iron and .462 
per cent phosphorus. Many carloads 
of the Llano iron ore are shipped to 
Texas manufacturers every year, but, 
in the aggregate, this ore has hardly 
been touched. The iron deposits of 
Llano County cover approximately 
100,000 acres. 


In the vicinity of Rusk, Texas, as 
well as other East Texas points, 
there are also large deposits of iron 
ore. As the necessity of decentraliza- 





tion of industry to avoid high com- 
petitive freight rates becomes ap- 
parent, Texas will witness the 
establishment of iron furnaces, roll- 
ing mills, plate mills, etc., to utilize 
the practically inexhaustible supplies 
of iron ore which now, in most cases, 
lie idle. 

Lead, tin, copper, zinc and molyb- 
denum are all found in Texas and, 
while these metals have not yet been 
developed to any great extent, the 
future will undoubtedly see them 
mined in commerc'al quantities. 


The production of oil and gas in 
Texas is, of course, well known. The 
petroleum production of Texas in 
1924 was 133,613,985 barrels, exclu- 
sive of the oil burned on leases. The 
estimated o1 reserves of this State, 
according to the United States Geo- 
logical Survey, are almost three bil- 
lion barrels. 


Bituminous coal is also 
(Continued on page 24) 


com- 
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East Dallas Industrial District 


This district lies partly within the incorporated limits of Dallas in the eastern section 


of the city. 


The city limits pass just east of the point marked 5. 


Transportation facilities: 


Texas & Pacific R. R. and Southern Pacific R. R. This district has all city conveniences, includ- 


ing street car service. 


Explanation: (1) A large automobile assembling plant, employing 1,700 men and with a 


daily capacity of 409 automobiles; (2) A lumber plant; 


(3) A large box factory, mznufacturing 


all types of wooden containers; (4) A manufacturing establishment, making seed cleaners, coal 
graders and other machinery. There are several other industrial plants grouped around this 


concern ; 
Roundhouse. 


(5) One of Dallas’ five cottonseed oil mills; 


(6) The site of the new Texas & P. 


This is one of the newer industria] districts which has shown a marked development in the 


past two years. 











New Ratlroad (onstruction Brings 
Southwest Nearer to Dallas 


By A. L. Reep, Commerce Counsel, 


JHE sudden activity of 
} Texas railroads desiring 

to construct new mileage 
has been the source of 
surprise to many peo- 
ple. The Fort Worth and 
Denver, the Santa Fe, the Quanah, 
Acme & Pacific and a proposed new 
railroad, the Texas, Panhandle & 
Gulf, have applied to the Interstate 
Commerce Commission for permis- 
sion to build extensions into the 
South Plains country of Texas. South 
of Dallas, in the Rio Grande Valley, 
a similar ‘condition exists. The 
Southern Pacific lines and the Gulf 
Coast lines have both applied to the 
Interstate Commerce Commission for 
authority to construct additional mile- 
age in the citrus growing section of 
Texas. In addition, the Waco, Beau- 
mont, Trinity & Sabine Railway has 
petitioned the Interstate Commerce 
Commission for permission to extend 
their line from Livingston to Beau- 
mont and Port Arthur and from 
Weldon to Waco. 


Yet, there is no occasion for sur- 
prise. The Plains country and the 
“Valley” are rapidly forging to the 
front. Each year finds them increas- 
ingly prosperous and the carriers, in 
recognition of th‘s, offer improved 
rail facilities to take their products 
to market. 


The case of the Denver, Santa Fe 
and Q. A. & P. was heard by the Com- 
mission at Plainview, Texas, July 
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20th to 25th, inclusive. The Dallas 
Chamber of Commerce supported the 
application of the Fort Worth & 
Denver because the proposed Denver 
construction would not only reduce 
the mileage to Plainview, Lubbock 
and other points in the Plains country, 
but would have the effect of reduc- 
ing the delivery charges from Dallas 
to this section by approximately 12% 
per cent. 

It was the thought of the Dallas 
Chamber of Commerce officers and 
directors that the Plains country fu- 
ture was such that railway competi- 
tion was needed in order to bring 
about the proper development and 
that, with direct: line connection from 
Dallas and Fort Worth to this terri- 
tory, the competition of markets 
would have its effect upon the de- 
velopment of the Plains country. At 
the present time Kansas City, To- 
peka, Oklahoma City and St. Louis 
have direct line service into this terri- 
tory in connection with the Santa Fe, 
while the service from Dallas and 
Fort Worth is indirect service. It 
was felt that the direct service from 
Dallas would better enable the Dallas 
business institutions to meet the 
competition coming from outside the 
State. It was also the feeling of the 
officers and directors of the Chamber 
of Commerce that the future of the 
Plains country is such that the Santa 
Fe proposal to build additional lines 
should be granted. Therefore, in our 
appearance in the hearing at Plain- 
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This’ map shows the different extensions proposed by the Santa Fe, Fort Worth & Denver 
and the Quanah, Acme & Pacific, in the South Plains country. 


Dallas Chamber of Commerce 


view we were not opposing the build- 
ing of the Santa Fe extension. The 
Dallas Chamber of Commerce was 
simply standing on the ground that 
Dallas, as a market center, was en- 
titled to direct connection with this 
important section of Texas, and that 
the future of the South Plains country 
was sufficient to warrant competition 
in the building of transportation lines 
in this section of Texas. 


The accompanying map shows the 
proposed extension in the Plains 
country. 


The hearing in the case of the pro- 
posed Southern Pacific and Gulf 
Coast lines extensions into the Rio 
Grande Valley was held at Browns- 
ville, Texas, October 5th to 10th, in- 
clusive. 


The Rio Grande Valley is one of 
the most promising sections of Texas 
and the development is very rapid. 
Climate, agricultural conditions, and 
the energy of the people in the Val- 
ley indicate that this section of Texas 
is due for an important increase in 
freight tonnage—an increase suffi- 
ciently large to justify the construc- 
tion of both the Southern Pacific and 
the Gulf Coast lines extensions. 


Of the two, however, the proposed 
Southern Pacific extension appeared 
to be the most urgent and, therefore, 
the Dallas Chamber of Commerce ap- 
peared at the Brownsville hearing in 
behalf of the Southern Pacific lines. 


The map on page 13 shows very 
clearly the proposed Valley exten- 
sions. The Southern Pacific proposes 
to build south from Falfurrias to 
Edinburg, at which city the extension 
will branch, one line reaching Harlin- 
gen and the other McAllen and 
Hidalgo, at which points it will con- 


nect with existing lines. The pro- 
posed Gulf Coast Lines extension 
would _ run_ southwesterly from 


Raymondville to Edinburg and thence 
to Monte Christo, with a connecting 
branch running south and joining the 
present Gulf Coast Lines between 
Mercedes and Weslaco. 


The proposed Southern Pacific ex- 
tension would give the people of the 
Valley direct rail connection with 
Dallas, as shown by the “B” line on 
the map. The present route, marked 
“A”, is indirect and 213 miles longer 
from Dallas than would be the case 
were the Southern Pacific extension 
to be constructed. The present route 
fcllows the line of the Santa Fe to 
Alvin, Texas, thence north to Hous- 
ton, back from Houston to Alvin and 
thence over the Gulf Coast Lines to 


(Continued on page 33) 




















Dallas Freight Rates Reduce 
Distribution (osts 


By H. B. Lockett, Traffic Manager, John Deere Plow Co. 


LHE customer pays the 
freight. This old, but 
true, adage explains, in 
a large measure, the in- 
creasing business of Dal- 
las. When the customer 
purchases in Dallas his freight bills 
are less than when he buys in other 
markets. 

The experience of most Texas mer- 
chants in purchasing in the Dallas 
Market, and in other markets, has 
proven to them that their transporta- 
tion costs are less from Dallas. 

On page thirty-seven of th's issue of 
“Dallas” a tabulation is shown quot- 
ing the average freight rates from 
Dallas and competing cities to com- 
munities within 100 miles of Dallas. 
While it is a fact that nearly half the 
population of Texas may be found in 
this restricted area of the State, nev- 
ertheless the freight rate situation, 
favorable to Dallas, that applies to 
the Magic Circle also holds true over 
the State as a whole. 


Using the first-class  less-than- 
carload rate as an illustration, a state- 
ment was prepared showing the 
freight rates from Dallas, St. Louis, 
Kansas City, Houston and San An- 
tonio to forty-five leading Texas 
cities. These cities were selected not 
because of their proximity to Dallas, 
but solely upon the basis of popula- 
tion. They include points in the Pan- 
handle as far distant as Amarillo, 
cities in West Texas to El Paso, 
southwestern localities such as Laredo, 
and cities in South Texas such as 
Grange, Beaumont, Corpus Christi, 
ete. In brief, this statement includes 
all of the larger cities of Texas, re- 
gardless of their location in the State. 
Upon averaging these rates the fol- 
lowing results were secured: 

Average First-Class Freight Rate 

in cents per 100 pounds 





From— To 45 Leading 
Texas Cities 
Dallas .... Pere ert? 108 
oe | eee 
Kansas City ee 
a een eee 136 
eS 148 


From this statement it will imme- 
diately become apparent that the 
Dallas manufacturer or jobber can 
serve the entire State of Texas more 
economically than can his compet- 
itors in other trade centers. It is this 
situation which is aiding so material- 
ly in building up the Dallas market. 


The situation which applies within 
the Magic Circle, and within the State 
of Texas as a whole, also applies 
largely to the entire Southwest. Of 
course, as points in the northern 
parts of Oklahoma and Arkansas are 


reached, the advantage in individual 
cities sometimes lies with Kansas 
City or St. Louis. But (and here is 
the vital factor) the rates to a single 
community do not set the basis of 
delivery costs, but rather the average 
rates to all communities served. The 
average rates from Dallas to all the 
leading communities in the Southwest 
show that the advantage again lies 
with Dallas. 

Even were this not the case, how- 
ever, the Dallas manufacturer and 
jobber, by reason of the tremendous 
volume of business possible to secure 
close to this city at uniformly low 
freight rates, would be able to reach 
out great distances from Dallas and 
compete with other trade centers in 
their own territory. Not only is it 
possible to do this, but many Dallas 
manufacturers and jobbers are doing 
it—selling their merchandise to com- 
munities in what is commonly re- 
garded, for example, as _ exclusive 
Kansas City or St. Louis territory. 
When this feature is added to the fact 
that the actual advantage to the lead- 
ing points in the Southwest also rests 
with Dallas, the net balance in favor 
of this city is seen to be overwhelm- 
ing. 

The pending “Dallas-Fort 
“Worth” case, now before the 
Interstate Commerce Commis- 
sion, will have the effect of ma- 
terially increasing the present 
Dallas advantage, which will 
mean that merchants located 
throughout the Southwest will se- 
cure even more advantageous 
freight rates when purchas- 
ing in Dallas. 

The manufacturer or job- 
ber so strategically located 
that he can save his cus- 
tomers large 
sums in freight 
rates is sure to 
obtain the bulk 
of competitive 
business. Manu- 
facturers in 
other cities of 
the Nation are 
rapidly discover- 
ing the _ im- 
portant Dallas 
advantages and 
every year wit- 
nesses the estab- 
lishment in this 
city of large 
numbers of 
branch factories 
and warehouses. 

There are 





individual concerns established in Dal- 
las; more than in all other Texas 
cities combined. Proof positive of the 
strategic value of Dallas. 
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now in_ €XC€SS his map shows the proposed Southern Pacific and Gulf Coast Lines 


of one thousand 


extensions in the Rio Grande Valley. 





Warehousing---An Important Link 
in Industrial Dallas 


JHE warehousing facilities 
of Dallas have played a 
large part in the build- 
ing of this city’s repu- 
tation as a distr. buting 
center. “The warehouse 
industry, as a factor in the scheme of 
economic distribution, may be said to 
be the front doorstep to a commercial 
city,” accord ng to W. I. Ford, asso- 
ciate manager of the Interstate For- 
warding Company. 

Many manufacturers, while realiz- 
ing that their Southwestern distribu- 
tion could be handled more effec-ively 
from Dallas, hes tate because of the 
expense and time required in opening 
a branch house. It is here that the 
public warehouse helps to solve his 
problems. The concerns in this field 
are prepared to store the manufac- 
turer’s merchandise, furnish office 
space for h’s sales force and at times 
even handle the distribution for him. 
That the warehouses of Dallas have 
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brought many new concerns to the 
city is shown by the fact that the 
Warehouse space in Dallas has in- 
creased more than one thousand per 
cent in the last twenty years. 


Keeping Pace With Dallas 


N 1905 Dallas had two warehousing 
I concerns whose combined space 
was less than 100,000 square feet. 
Today there are eleven firms of re- 
sponsible standing operating more 
than one million square feet of ware- 
house space. 

Dallas can claim the distinction of 
having the largest term:nal ware- 
house building in America, outside of 
the Bush Terminal in New York City. 
This term’nal consists of a 19-story 
office building, two 10-story and two 
8-story warehouse units. The group 
of buildings occupy four city blocks 
and represent an investment of $5,- 
000,000. One unit of the terminal is 
used for cold storage exclusively. 
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Love Field and Hudnali Industrial Districts 


Manufacturing volume $5.097,266. Location: 


6 mi'es north of downtown Dallas. Trans- 


portation—steam: M.-K.-T. Ry.; electric—Texas Electric Rai!way; paved pikes—Maple and 
Lemmon Avenues. Residential facilities: Love Fie!d, Lovedaie, Brookfield, Hudnall. This district 


has gas, lights, telephones and sewerage. 


There are three well defined areas shown in the above picture. The Love Field District (1) 
manufactures cotton textiles, airplanes, pottery, brooms, concrete products, roofing tile. 

Figure 4 indicates the location of the Aviation Repair Depot. Here are manufactured paints, 
boxes, oil field supp ies, chemicals, ‘loor tile and brooms. 


Figures 7, 8 and 9 indicate the Hudnall area. 


The manufactured products include: Hardwood 


flooring, cut stone, stock feed, nursery products, cottonseed oil and cake. 

Explanation: (1) The Love Field Industrial District proper; (2) Part of Municipal Landing 
Field; (3) Bachman’s Reservoir; (4) Aviation Repair Depot; (5) Lovedale; (6) Brookfield; 
(7, 8, 9) Hudnall; (10) School; (11) Hangars, repair and refueling stations for the Municipal 


Landing Field. 


The majority of the warehouses of 
Dallas are of concrete and steel con- 
struction and are classed as fire-proof 
structures. Very low insurance rates 
are obtainable on merchandise stored 
in them. 


Where It’s Zero the Year ’Round 

ALLAS, being the principal dis- 

tributing point for perishable 
products in the Southwest, is well 
supplied with cold storage plants. The 
perfection of cold storage is a com- 
paratively recent development. Dallas 
is fortunate in that the plants erected 
here are modern and conform to the 
best engineering practices. There are 
five large concerns prepared to han- 
dle perishable products for distribu- 
tion from this city. 


Whether it be cantaloupes or hair 
nets, rolling pins or builders’ hard- 
ware, the producer can find in Dallas 
the distribution service that he re- 
quires. 


There are five large warehouses in 
the North Dallas downtown industrial 
district, illustrated on page 8 of this 
issue. They are: The Interstate 
Forwarding Company, Morgan Ware- 
house and Commercial Company, 
Nichols-Gillette Storage and Ware- 
house Company, Merchants’ Fireproof 
Storage Company, and The Texas 
Warehouse Company. The Morgan 
warehouse and the Merchants’ build- 
ing are both equipped to handle cold 
storage. 


In the South Dallas downtown in- 
dustrial district are found four other 
important warehouses. In the Santa 
Fe Terminal the Dallas Transfer and 
Terminal Warehouse Company occu- 
pies the second unit. The third unit 
houses the cold storage warehouse of 
the Southern Ice and Utilities Com- 
pany. In this district is also found 
the Dallas Storage and Warehouse 
Company, a part of whose building 
is occup'ed by the Universal Carload- 
ing and Distributing Company. 


Warehouses could not be indicated 
on the illustration on page 18 show- 
ing the central industrial district. 
The photograph was taken at such an 
altitude that the ground details are 
very vague. On the Texas & Pacific 
tracks the following warehouses are 
found: American Transfer and Stor- 
age Company, Pulliam Transfer and 
Storage Company, and the Trinity 
Warehouse Company. On the H. & 
T. C. tracks the Pure Ice and Cold 
Storage Company has a modern cold 
storage plant. 

Dallas warehouses offer a complete 
service. They receive and distribute 
merchandise, make pool car ship- 
ments, have drayage facilities and, in 
short, act as the branch house for a 
manufacturer. 
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What Business Leaders Think 


QHAT every coming year 
will w-tness an added 
impetus to manufactur- 
ing in Dallas and the 
Southwest is the sub- 
stance of the replies to 
questionnaires sent out by “Dallas.” 

Comments of manufacturers and 
other leading business men bear out 
the statements made elsewhere in this 
issue as to the firm foundation upon 
which Dallas lays claim to a place in 
the manufacturing world. 

In later issues “Dallas” will carry 
expressions from others on the indus- 
tr:al future of this city. 

Comments of several business men 
follow: 





Hugo Schoellkopf, Vice President, 
The Schoellkopf Co.: 

Dallas is developing definitely in the 
matter of industrial expansion; not as 
fast, perhaps, as we might wish, but 
showing added progress annually. Already 
possessing an enviable position among the 
cities of the Nation as a retail center; 
ranking well among the great wholesale 
markets of America, Dallas is now due 
to enter an era of substantial industrial 
growth. 

That Dallas must develop along indus- 
trial lines is self-evident and does not 
admit of argument. It is simply a guar- 
antee of a sustained and _ continued 
growth. Not alone to conserve for Dal- 
las the spread in value between raw ma- 
terials and finished products—a new 
wealth that will pour hundreds of mil- 
lions of dollars annually into the treasure 
chest of Dallas and the Southwest—but 
through the payrolls so established that 
will provide a livelihood for a vast in- 
creasing population, makes imperative the 
material expansion of manufacturing in- 
dustries in Dallas. 

One of the outstanding economists of the 
Nation recently said: ‘‘A country that 
sells only raw materials will ultimately 
become bankrupt.’ This statement should 
be at once a warning, a challenge and 
an urge to the business interests of Dallas 
to put their thought and their investment 
in needed industrial enterprises in this 
city. Our industrial growth will be large- 
ly from the “inside out’ rather than from 
the “‘outside in.” We must be willing to 
finance our own needed enterprises. 

Let Dallas business interests consider 
carefully and well the future industrial 
development of this city, lending to it 
their full support, moral and financial. 


A. J. Langford, District Supervisor, 
Ford Motor Co.: 

For one to determine the real reason 
for the growth and industrial expansion 
of Dallas, we only have to visualize its 
geographical location in the Southwest. 

With its fast-growing and efficient rail- 
road facilities, coupled with the fact that 
Dallas is located in the heart of a pros- 
perous section inhabited by a progressive 
people, means for a faster growing city 
industrially than in the past. 

The prospective industrial program of 
expansion is greatly’#ided by the co-oper- 
ative spirit of the civic and civil organ- 
izations of the city. 

The natural facilities of Dallas have been 
proven by the outstanding successes of the 
many industries already located here for 
many years. 


J. Perry Burrus, Capitalist: 
Dallas is located in a very rich and 
densely populated part of Texas. 
Accumulations of resources which go to 
make up the necessary essentials of in- 


See 


dustrial expansion are centered here—cap- 
ital, labor, raw materials and transpor- 
tation. 

At the present time capital is a little 
reluctant to embark in new ventures, but 
as our city and State grow o'der; as man- 
ufacturing becomes more stable and cap- 
ital becomes more plentiful, this timidity 
or reluctance will gradua'ly disappear, and 
in its place will come a willingness and 
desire to own and be connected with man- 
ufacturing industries. 

Industrial stagnation in Dallas means 
strangulation of its commercial growth; 
therefore, industrial growth is a commer- 
cial necessity to insure a larger and more 
prosperous city. 


Geo. T. Cobb, President, 
United Chemical Company: 


In thinking of the industrial possibili- 
ties of the Southwest, two things occur on 
the surface to the average posted man. 

The first is the enormous development 
that is taking place in this Southwest ter- 
ritory; that is, in expansion of population 
and general development. 

The second is the remoteness of the ter- 
ritory from Eastern factories, making a 


Bright Future for Industrial Dallas 


necessary high freight rate on manufac- 
tured products into the territory. 

In the development of new territory, 
there is always a period when the require- 
ments are too sma!l to justify the large 
invcstments of capital necessary to main- 
tain industrial p'ants, but there inevitably 
comes a time when it is more profitable 
to maintain industries than it is to pay 
freight, and this opportunity is, in the 
judgment of the writer, at present open 
in this country in a number of directions. 
Industrial expansion is, therefore, bound 
to occur within the next decade in an un- 
rrecedented way. 


The possibilities of Dallas, in connection 
with this, lie in the fact that Dallas is 
already recognized as the logical distribw 
tion center for a great expanse of South- 
western territory, and this prestige will 
undoubted'y gather momentum with each 
added facility. 


F. M. Hoag, General Manager, 
Southwestern Bell Telephone Co.: 


The rapid expansion of Dallas as a sup- 
ply point for a territory that will continue 
to increase in importance, due to world- 


(Continued on page 41) 
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The West Dallas Industrial District 


This is an important industrial district of Dallas, lying wholly without the city limits, The 


1925 manufacturing volume will be $25,273,509. 
Pacific R. R. and the Eagle Ford Road, a paved pike. 


are available. 


Transportation is furnished by the Texas & 


Gas, oil, electricity and telephone service 


The principal manufactured products are: gasoline, kerosene, naptha, lubricating oils, cement, 


chemicals, concrete products, sheet metal products. 


secured in this section. 


A large amount of sand and gravel are 


Explanation: (1) Dallas Power & Light Company’s tank farm; (2) Refinery of the Oriental 
Oil Company; (3) Refinery of the Simms Oil Company; (4) Wyatt Metal & Boiler Works; (5) 
United Chemical Company; (6) Sand and gravel pits; (7) Refinery No. 2 of the Oriental Oil 
Company; (8) Beginning of the refinery of the Texas Company; (9) Massey Concrete Products 


Co.; (10) Texas Portland Cement Company; 


(11) Living quarters for employes of the Texas 


Portland Cernent Company; (12) Vilbig Sand & Gravel Company. Not shown in this picture 


is the plant of the Trinity Portland Cement Company. 


A short distance west on the Eagle 


Ford Road is the new Eagle Ford Land & Industrial Company’s district. 
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Upon the completion of Lake Dallas in 1926 this city will have sufficient water for the needs of a city the size of St. Louis and Atlanta com- 
bined. The seven reservoirs of Dallas will have a capacity of 70,608,000,000 gallons of water. 


Water Enough for a Matton 


As reported by J. C. Nagle, Water Reservoir Engineer, and John Winder, Chief Supply Engineer, City of Dallas 


we—eaiiAR by year Dallas be- 
comes more thirsty. Not 
only does the individual 
citizen drink more, bathe 
more and water the lawn 

== oftener, but more dry- 
throated outsiders move to the city 
to help him do it. 


Each morning every resident of 
Dallas—after making his morning 
salutation to the alarm clock—de- 
mands 70 gallons of water as his 
true and just share of the daily sup- 
ply. And so insistent has he become 
that it keeps the water department 
on its toes to have him satisfied. 





In the course of a year, Dallas con- 
sumes enough water to drain every 
drop out of White Rock Lake. This 
is the consumption of the residents 
and smaller business concerns only. 
Most of the larger industrial plants, 
the hotels and the office buildings 
have their own wells. 


In 1886 the Turtle Creek Reservoir 
was built. It held 130 million gallons 
ot water and in its day looked like an 
inland sea. Under present conditions 
it would last about eight days as a 
supply for Dallas. Three years later 
a 220 million gallon reservoir was 
built at Record Crossing. In 1903, 
Bachman’s Reservoir added 650 mil- 
lion gallons to the supply. White 
Rock, built in 1911, was designed to 


settle the water question for all 
time. This beautiful lake has a stor- 
age capacity of almost six billion gal- 
lons—six times the capacity of the 
reservoirs existing at the time of its 
completion. ‘The following year wit- 
nessed two more additions—168 mil- 
lion gallons at California Crossing 
and 440 million gallons at the Carrol- 
ton Dam. 


An Ocean of Water 


HE Dallas water supply of 1925 

comprises 7,608,000,000 gallons 
of water in reservoirs and thirty ar- 
tesian wells, of which four are in use 
at the present time. 


An unlimited supply of water under- 
lies Dallas in four stratas. The Wood- 
bine, at 700 to 900 feet, gives a good 
drinking water, but, as it scales in 
boilers, it is not very good for in- 
dustrial purposes. This is the strata 
that supplies many of the hotels with 
drinking water. At 1650 feet is found 
the Paluxy strata, which is very 
good for drinking purposes, but only 
fair for industrial uses. The Glen- 
rose strata at 2,200 feet produces 4 
mineral water known as Gill Well 
water. Great care is taken to keep 
this water out of both the industrial 
and drinking supply. The best water 
is found at a depth of 2,750 feet in 
the Trinity sands. This water is ex- 


cellent for drinking and well suited 
for industrial uses. The city has 
seven such wells, Highland Park 
three and University Park, two. 
Within the city of Dallas only the 
Trinity sands wells in Oak Cliff are 
being used. Several large industries 
have Trinity sands wells. 


The main pumping plant of the city 
is located at Turtle Creek, at the 
west end of Oak Lawn Avenue. Its 
maximum daily capacity is 40,000,000 
gallons. The filtration plant, which is 
a part of this unit, is limited to 15,- 
000,000 gallons daily. This station, 
which draws its water from the 
Turtle Creek Reservoir, supplies all 
Dallas except Oak Cliff. 


There is a pumping plant at the 
west end of the Oak Cliff Viaduct and 
another in Marsalis Park. The former 
has a maximum daily capacity of six 
million gallons and the latter, one and 
three-quarter million gallons. Oak 
Cliff obtains its water from four ar- 
tesian wells. One of these is a free- 
flowing well, providing 300,000 gal- 
lons a day. 


The pumping station and filtration 
plant at White Rock Lake are used 
only for emergencies. The daily 
capacity is 20,000,000 gallons. High- 
land Park is supplied by three wells, 
two located on Lakeside Drive and the 


(Continued on page 26) 











Steam ‘Ratlroads Play Leading ‘Kole 
in Dallas Industrial ‘Development 


By Setu Tate, Chairman, Traffic Committee, Dallas Chamber of Commerce 


HE industrial development 
of Dallas has been in a 
large measure due to the 
efficient and _ reliable 
service of its steam rail- 
roads. Other cities may 
poast a larger number of lines, but 
few can point to more satisfactory 
service than the city of Dallas. 


The steam railroads serving this 
city are: 

Gulf, Colorado & Santa Fe. 

Chicago, Rock Island & Gulf. 

St. Louis, San Francisco & Texas. 

Southern Pacific Lines. 

Texas & Pacific. 

St. Louis Southwestern. 

Houston & Texas Central. 

Missouri-Kansas-Texas. 

Fort Worth & Denver City. 

These lines cover the entire South- 
west in a fine network, and afford 
Dallas manufacturers and jobbers an 
almost unparalleled distribution 
service. 

According to figures compiled by 
the Dallas Morning News, in 1924 the 
total inbound and outbound carload 
and less-than-carload freight of Dallas 
amounted to more than four billion 
pounds. Incredibly large as_ this 
figure may seem, the increasing busi- 
ness prosperity of Dallas is well in- 
dicated by the fact that the same 
movement for the first eight months 








INTERURBANS IN MAGIC CIRCLE 










There are 352 miles of electric interurban railways operated 
from Dallas to points within the Magic Circle. There are only 
450 miles of electric railways in the entire State of Texas. 


& Dotted lines show proposed extensions. 
xe 





of 1925 has already surpassed the 
total movement for 1924 by over a 
hundred million pounds. Based upon 
this, it is anticipated that the total 
freicht movement by the steam rail- 
roads in Dallas will reach five billion 
pounds by the end of 1925. This is 
exclusive of the enormous express, 
parcel post, interurban and motor 
transport tonnage which will bring 
the total for 1925 to approximately 
seven billion pounds. 

The advantages of Dallas from the 
standpoint of steam railroad trans- 
portation are best exemplified by the 
package car service. From this city 
there are operated on a daily schedule 
187 less-than-carload freight package 
cars reaching all points in Texas, 
Oklahoma, Arkansas and Louis‘ana. 
These package cars offer the highest 
grade of dependable, fast freight 
service to Dallas shippers. There are 
more package cars operated from 
Dallas to points in these four States 
than there are from Kansas City, St. 
Louis and Chicago combined. 

This package car service is oper- 
ated by the Dallas steam lines in 
conjunction with the Transportation 
Cemmittee of the Dallas Chamber of 
Commerce. The railroads co-operate 
very closely with the committee in 
establish'ng new cars ani in main- 
taining the highest possibie efficiency 
of service. Without the tremendous 


There are 77 daily less than 
carload freight package 
cars operated from Dal- 
las to points within the 
Magic Circle by the 
steam railroads, giv- 
ing a maximum 
service of 24 hours 
to the most dis- 


advantages offered Dallas by the 
steam lines the industrial growth of 
this city could net possibly have been 
so great. 


An added impetus has been given 
to this industrial cevelopment by the 
recent extension of the Fort Worth 
& Denver City Railway into Dallas. 
Th's railway now makes Dallas its 
Texas terminus and enables Dallas 
shippers to serve their customers in 
the Northwestern and Panhandle sec- 
tions of Texas in from one to two 
days more quickly than was previous- 
ly possible. Further, by giving Dal- 
las single line mileage to a large 
number of points in that territory, it 
has reduced the freight rates by ap- 
proximately twenty per cent. 


In addition to the freight service 
the express, mail and parcel post 
business carried by the steam lines 
is an important factor in the indus- 
trial growth of Dallas. This city 
ranks first among all the cities of the 
Nation in express business per capita, 
and fourteenth in total volume of ex- 
press business. The parcel post busi- 
ness of this city is well illustrated by 
the fact that Dallas ranks twenty- 
fourth among all cities of the United 
States in postal receipts, the total re- 
ceipts for 1924 being in excess of 
three million dollars. When it is re- 


(Continued on page 20) 
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STEAM LINES IN MAGIC CIRCLE ? 











tant points in the 
Magic Circle. oo 
There are 226 j 
express and mail j 
cars operated 
daily in and out 
of the Dallas Un- i 
ion Terminal Sta- .. 
tion by the steam 
railroads, giving al- 
most hourly service for 
express and parcel post 
shipments to points in 
the Magic Circle. 








' 


Within the Magic Circle there are 4037 miles of 
steam railways 


eperating 100 »assenger trains daily 


in and out of the Union Termi:al Station at Dallas, 
Texas. 
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“Powerhouse of the Famous Dallas Spirit” 
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New Election Plan Explained 


RRANGEMENTS are being 
completed for the annual 
meeting of the Dallas 
Chamber of Commerce, 
which will be held Tuesday, 
December 8, in the Junior Ballroom 
of the Adoiphus Hotel at 12:15 p. m 
L. W. Baldwin, president of the Mis- 
souri Pacific Railroad, will address the 
meeting. Results of the election of 
ten new directors also will be an- 
nounced at the meeting. 

This year for the first time the elec- 
tion of directors will be conducted by 
mail, this having been determined by 
a change in the constitution adopted 
in July, 1925. Five members of the 
nominating committee are selected by 
the Board of Directors and the other 
five are now being voted on by the 
membership by letter ballot. The 
complete nominating committee of 
ten will recommend ten names to fill 
the ten vacancies on the Board. 

Members May Nominate 
o*. fifty members in good stand- 

ing may make other nomina- 
tions to be received by the Chamber 
of Commerce previous to Monday, 
November 30, at 10 a. m. These 
nominations will also be listed on the 
ballot which will be mailed to the en- 
tire membership not later than Tues- 
day, December 1 

All members wishing to make nom- 
inations or to vote in the election 
shall (under the constitution) have 


previously paid their dues for the 
year, including the quarter beginning 
October 1, 1925. 


Election day has been fixed by the 
Directors as Monday, December 7. All 
ballots, to be counted, must be re- 
ceived by the Chamber of Commerce 
not later than 10 a. m. on that date. 


The ten directors who carry over 
for another year are: O. S. Boggess, 
Fred A. Brown, C. E. Calder, T. M. 
Cullum, L. O. Daniel, B. A. Evans, 
Arthur L. Kramer, A. M. Matson, Ray 
Shelton, Hugo Schoellkopf. 


Provisions of Constitution 

Under the constitution adopted in 
July, 1925, the following provisions 
are made for the election of direc- 
tors: 

Article 5, Section 1— 

“Directors and When Elected” 

“The Directory shall consist of twenty di- 
rectors, ten of whom shall be elected to serve 
a term of two years, and the other ten on 
the following year to serve a similar term. 
The election shall be held by mail, just pre- 
ceding the annual meeting, at a time to be 
designated by the Directory. Additional di- 
rectors to fill vacancies existing at the annual 
election shall be elected for a one year term. 
Vacancies occurring at other times may be 
filled by a majority vote of the Directory. 


Article 5, Sections 2 and 3— 
“Nominating Committee” 

“There shall be a nominating committee of 
ten members in good standing, five selected 
by the Board of Directors from whom the 
President shall designate one as chairman, and 
five elected by letter ballot by the member- 





Copyright Fairchild Aerial Survey, Inc., Dallas. 


Central Industrial District 


This district is served by seven railroads. 


some of the major industries of Dallas. 


In the area shown in this picture are located 


This city manufactures or distributes almost one-half of the cotton gin machinery of the 


world. 
the T. & N 


Among the manufacturing lines of this district are: 
cotton waste, beverages, yeast, automobile bodies, gin and 


steel fabrication, tents and awnings, 
cotton cleaning machinery. 


Distribution includes tires, plumbers’ st pplies, paints, 
H.&T. C.: T. & N. O.; T. & P.; Santa Fe; 


petroleum products, lumber, and chemicals. 


The railroads which serve this district are: 


Frisco; Cotton Belt; Rock Island. 


The plants making this possible are located near the intersection of the 
0 


T. & P. and 


Cottonseed oil, furniture, flour, feed, 


groceries, coal, automobiles, furniture, 
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ship following public announcement of the 
five names selected by the Board. Every mem- 
ber in good standing may nominate in writ- 
ing one member for the nominating commit- 
tee. Names receiving five or more nominat- 
ing votes shall be placed on the baliot, and 
from these names the five receiving the high- 
est number of votes shall represent the mem- 
bership on the nominating committee.” 


“Nominations for Directors” 

“The nominating committee shall prepare 
a list of nominees for directors to fill all 
vacancies, and determine whether the men 
nominated are willing and able to serve. The 
report of the nominating committee shall state 
the qualifications of each nominee and it shall 
be made public not less than two weeks be- 
fore the election. It shall be sent to each 
member, accompanying the ballot. Names se- 
lected by the Nominating Committee shall be 
listed first on the ballot under the heading, 
‘Recommended by Nominating Committee.’ 

“Any fifty members in good standing may 
nominate other names for directors not less 
than seven days prior to the election, and 
these names shall also be listed on the ballot. 
The completed ballot shall be mailed to every 
member at least five days prior to the elec- 
tion date. It shall state the day and hour 
of the election, and give clear instructions for 
voting properly. Previous to the election, the 
President shall appoint a committee of five 
tellers who are not members of the Board of 
Directors or candidates for election to count 
the ballots and report the results of the elec- 
tion. 

“Method of Electing Directors” 

“All voting shall be by written signed 
ballot. Individual members in good standing, 
and similarly ‘Representatives’ of firm mem- 
bers (who are actually in their employ and 
who have been properly accredited in advance 
of the election) shall have one vote for each 
office to be filled. Proxies will not be al- 
lowed. Firm members may have one ‘Rep- 
resentative’ for each annual subscription of 
$30 to the General Fund of the Chamber up 
to a maximum of five representatives. Bal- 
lots on which votes are cast for more or less 
than the number of directors to be elected 
shall be thrown out. The candidates re- 
ceiving the largest number of votes for the 
ten or more vacancies to be filled shall be 
declared elected. In event of a tie vote be- 
tween names receiving the lowest number of 
votes, the tellers shall draw lots to determine 
the successful candidate.” 


etnias 
Chamber Meeting Considers 
City Plan Financing 


“Selling a City to Its Citizens” was 
the subject of a stirring address by 
F. W. A. Vesper, for two terms pres- 


ident of the St. Louis Chamber of 
Commerce, before a membership 
meeting of the Chamber of Commerce 
on October 21 at the Baker Hotel. 
The Rotary Club, Kessler Plan Asso- 
ciation, Real Estate Board and Junior 
Chamber of Commerce joined in the 
meeting, which filled the convention 
hall of the Baker Hotel. 


Mr. Vesper explained in detail how 
a bond issue of more than $88,000,000 
was put over at St. Louis for the 
purpose of carrying out their City 
Plan and other needed city improve- 
ments. The meeting was of particu- 
lar interest since Dallas also is con- 
sidering plans for carrying out the 
Kessler city plan for Dallas. The 
need of financing and carrying out 
the Kessler Plan was one of the chief 
recommendations of the 25-Year Pro- 
gram Committee of the Chamber of 
Commerce. As to whether or not the 
bond issue is the best method is now 
being studied by various groups. 


—_——.———— 


Old Colony Club Opens 
Offices Here 


P. B. Gravely, executive secretary 
of Old Colony, Inc., opened Texas 
headquarters at the Adolphus Hotel 
last month. He has associated with 
him George Lopez, formerly of Hous- 
ton, who will be permanently in Tex- 
as. When the Dallas Old Colony Club 
is formally opened it will have in ad- 
dition both a manager and assistant 
manager, Mr. Gravely said. Denver, 
St. Louis and Memphis are the near- 
est cities with reference to Dallas 
that have Old Colony Clubs. The Dal- 
las club will be the 45th Old Colony 
Club, the others being located in 
major cities throughout the world. 
The international association, with 
headquarters at 8 East 34th Street, 
New York, now has 18,000 members. 
It publishes an attractive monthly 
magazine, which will carry an il- 
lustrated article on Dallas in an early 
issue. 























The Hudson Bay Fur Company of Dallas, Independent, has erected the attractive art 
posters, shown in the above picture, on the side of its building at Exchange Place. The scenes 
depict animal life in Africa, Alaska and Siberia, from which countries come the warm furs 
for Dallas winters. 


Lipsitz Elected Director of 
National Chamber 





Louis Lipsitz, a director and for- 
mer president of the Dallas Chamber 
of Commerce, has been elected a di- 
rector of the Chamber of Commerce 
cf the United States to succeed James 
Collett, of Fort Worth, who resigned 
because of the press of personal 
business. Mr. Lipsitz will represent 
the natural resources department on 
the directorate. For three years Mr. 
Lipsitz served on the resolutions 
committee of the National Chamber, 
being the only member ever honored 
with so many terms. He and Frank 
Kell, of Wichita Falls, are the only 
two Texans on the Directorate. Mr. 
Lipsitz represented Dallas’ interests 
at the last annual meeting of the Na- 
tional Chamber, held in Washington. 
J. C. Duke is the National Courselor 
for the Dallas Chamber, in its rela- 
tions with the National Chamber, and 
George Waverley Briggs is alternate. 


0 


Retail Merchants Give 
Publicity to City 

An attractive series of quarter- 
page advertisements is being carried 
by the Dallas Retail Merchants’ De- 
partment of the Chamber of Com- 
merce in the Sunday Dallas news- 
papers. The first of the series ap- 
peared October 25 and was devoted 
to Dallas hotel facilities. Others 
have featured or will feature such 
subjects as Dallas theaters, trans- 
portation facilities, Dallas as an ath- 
letic center, the retail market, the 
State Teachers’ convention, early 
Christmas shopping, ete. A unique 
feature of the ads is a large appro- 
priate cartoon carried at the top of 
each. There is little question that 
this publicity will result in more 
visitors for Dallas. 


o—— 


Tourist: “Pretty dull around here.” 

Resident: “Oh, ’tis jest now. But 
wait a couple of months and see how 
this place will be stirred up.” 

Tourist: “Why, what’s going to 
happen?” 

Resident: “Plowin’.” 
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MANUFACTURING VOLUME IN DALLAS—1925 





1923 Federal Census (incorporated limits)...............------------- $ 92,188,697 
Increase as shown by SUI'VeY ........-------------cee--eceeeceeeeneeeeeeteetees 39.6% 
Trncrease in VaAlUe ..........--..------------------<-+ scccesccenccenerenennneesneceeeeceee 36,506,724 
Manufacturing volume, 1925, incorporated 1 one $128,695,421 
West Dallas, 1925 production...............-.---.----------------e-eeeeeeeeeeet 25,273,509 
Love Field and Hudnall industrial districts.....................-.--- 5,097,266 
East and South Dallas (4 plants only).........-..---------------------- 2,054,529 
Manufacturing volume, Greater Dallas, 1925..................... ...$161,120,725 


DALLAS MANUFACTURING BY YEARS : ; 
(Incorporated Limits) (Six-Mile Radius) 


ee SABBORNOD 8 baectccnenasnstntnventersene 
SESE GI eeeoe eee BERTOIUD-  etnctnesmesratnmanctenundane 
1, MORNE eres encore BIDGRO0 ss acecieeemcee pea eestannns 
A) Serene ec 93,650,000 $116,160,150 (1) 
Ls EOS eer nee 70,698,521 87,120,113 (2) 
LL See eet 92,188,697 114,698,847 (3) 
Jo ESSERE ereerennane 110,442,059 (6) 142,867,363 (4) 
7 ietaee ace pet oer 128,695,421 (7) 161,120,725 (5) 


(1) Manufacturing volume of Dallas County, 1920 Federal Census. 
(2-8-4-5) Figures of the Dallas Chamber of Commerce for six-mile 
radius. (6-7) Figures of the Dallas Chamber of Commerce for the 
incorporated limits of the city. 

Note: The manufacturing volume of Dallas County is estimated 
at $150,000,000 for 1924 and $166,000,000 for 1925. 
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Steam Lines 


(Continued from page 17) 


membered that Dallas ranks but 42nd 
in population the foregoing figures 
become even more illuminating. 


From the standpoint of steam rail- 
road transportation the further indus- 
trial development of Dallas is as- 
sured. Not only do the Dallas lines 
give this city unexcelled transporta- 
tion facilities at present, but, in addi- 
tion, they are establishing improved 
facilities within the city itself. Merely 
keeping abreast of the industrial de- 
velopment is not sufficient. The Dal- 
las railroads try to anticipate and 
prepare for this growth. An excel- 
lent example of this is the new five 
million dollar Santa Fe Terminal, the 
second largest railroad terminal 
warehouse in the world. 


Other Dallas lines have indicated 
that they, too, will erect similar struc- 
tures to care for the increasing needs 
of this city. 


Basing future growth upon the per- 
formance of the past, it is readily 
seen that upon transportation and 
transportation facilities depends, to a 
great extent, the continued prosperity 
of Dallas. In the past, the carriers 
have kept pace with the expanding re- 
quirements of the city, and Dallas has 
the assurance that, in the future, they 
will not lag behind. The citizens of 
this city may confidently look forward 
to an increasingly prosperous era of 
industrial development and success. 


Manufacturers in other cities, seek- 
ing locations for new plants, cannot 
do better than investigate the strate- 
gical importance of Dallas from the 
transportation standpoint. 


Interurban Lines Big Asset 
to Dallas 


Bo is the interurban center 
of Texas. Six lines representing 
an investment running into millions 
of dollars operate in and out of this 
city. Within 100 miles of Dallas there 
is located 78 per cent of the electric 
interurban mileage of the entire 
State of Texas. There is a total of 
352 miles of interurban railways op- 
erated from Dallas, while for the en- 
tire State there are but 450 miles. 
In addition to the present mileage 
it is proposed to construct an exten- 
sion from Denton to Gainesville and 
thence westward to Wichita Falls. 
Another extension is under consider- 
ation from Terrell to Tyler and points 
in Smith County. A local interurban 
line is also being considered to operate 
from Dallas to Irving, Texas. When 
these additional lines are constructed 
Dallas will rank high among _ the 
cities of the Nation from the stand- 
point of interurban transportation. 


The electric interurban railways of 
Dallas operate 249 passenger trains 
daily, giving passenger service that 
can be calculated only in minutes. 
Thus the surrounding territory is 
being closely linked to the city by 
this high-speed service and buyers in 
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the communities served by these lines 
are able to visit Dallas, make their 
purchases, and return to their places 
of business with the loss of little 
time. 


The interurban lines operate 18 
daily freight trains, affording double 
daily delivery of freight and express 
matter from Dallas to all points on 
their lines. That this freight and ex- 
press service contributes much to th2 
value of Dallas as a market center is 
evidenced by the fact that the average 
daily tonnage from Dallas over these 
lines is in excess of 400,900 pounds. 


Where quick delivery counts the 
electric interurban lines excel. 


—_—(---—— 


Motor Transport Lines 
Serve Dallas 


ITHIN 100 miles of the city of 

Dallas there are 4,347 m/les of 
improved highways, making Dallas the 
most accessible market in the South- 
western territory. Over these high- 
ways are operated daily, and on 
regular schedules, 85 bus and motor 
transport lines handling passengers, 
express and freight, and supplement- 
ing the excellent steam and electric 
railroad service offered to Dallas 
shippers. 


The steam lines, of course, cover 
the entire Southwest, while the inter- 
urban and motor transport lines serve 
the cities located nearer to Dallas. 
The motor transport lines reach 
many points close to Dallas which 
are not served by either the steam or 
electric lines. 


Thus, through this trinity of serv- 
ice—steam, electric and motor—the 
transportation facilities of Dallas 
are woven into a fine-textured blanket 
that covers all communities of the 
territory. 


——— QQ —-- 


Two Additional Package 
Cars For Dallas 


HE advantages in freight service 
9 eter to Dallas manufacturers 
and jobbers have been mentioned in 
another article in this issue of “Dal- 
las.” There it was stated that 187 
daily freight package cars are oper- 
ated out of this city to points in the 
Southwest. 


The total has now been brought to 
189 daily cars. At a meeting of the 
Transportation Committee, October 
29th, Mr. Robert May, Superintendent 
of Transportation of the Fort Worth 
& Denver City Railway Company, 
agreed to put on a new daily car 
from Dallas to Vernon, Texas, com- 
mencing November 1st. In addition, 
a new car will be put in service from 
Dallas to points between Rhome and 
Henrietta on the Fort Worth & Den- 
ver. In the latter case, these points 
had previously been receiving tri- 
weekly service. Owing to the steadily 
increasing tonnage from Dallas it be- 








the mast. 


and the public. 

















On Quality and Service 
we continue to stand 


No trade situation can cause us to sacri- 
fice the priceless asset of high quality 
that Dorsey Products enjoy. 


Dorsey service will continue to go hand 
in hand with Dorsey quality. 


In this statement we nail our colors to 
Back of it is forty years of 
successful business. 
ued co-operation with our customers 


THE DORSEY COMPANY 
PRINTERS, STATIONERS, LITHOGRAPHERS 
Commerce, Poydras and Jackson Sts. 


Dallas, Texas 











Ahead is contin- 

















came necessary to inaugurate daily 
service to these points. 


During 1925, through the efforts of 
the Transportation Committee of 
the Dallas Chamber of Commerce, 
thirty-four new daily package cars 
have been established to operate out 
of Dallas. With the rapidly increas- 
ing tonnage from this city, it is an- 
ticipated that, by the close of the 
year, Dallas will have 200 daily pack- 
age cars offering Dallas manufac- 
turers and jobbers a high-class, de- 
pendable freight service and enabling 
them to serve their customers in the 
Southwest in the shortest possible 

time. 


WE GOT SOME OF THESE 


She wrote to a poultry journal that 
poultry raising was much to her lik- 
ing, and wondered how long the hen 
should remain on the eggs. The editor 
wrote: 


“Three weeks for chickens and four 
weeks for ducks.” 


Later she wrote to the 
journal as follows: 

“Many thanks for your advice about 
the setting hen. She remained on the 
nest three weeks, and at the end of 
that time there were no chickens 
hatched. As I did not care for ducks, 
I took her off the nest and sold the 
eggs.” —Everybody’s Magazine. 


poultry 
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TOBER figures for bank clearings, bank debits and postal receipts were the highest monthly totals 
ever recorded in Dallas. The only decrease noted in October was in building permits, which are 
.013% less than for the ten months ending October 31, 1924. Increases for the year to date, 
as compared with the corresponding period of 1924, were: Real estate transfers, 24%; bank clear- 
ings, 16%; bank debits, 20%; postal receipts, 10%. Since January 1, 1925, the following additions 
have been made to the public utility connections: Water meters, 4,028; gas meters, 3,309; electric meters, 3,640; 








telephones, 3,826. 
REAL ESTATB TRANSFERS, DALLAS COUNTY 
1924 1925 































































































BANK CLEARIN 7. 





DEBITS TO INDIVIDUAL ACCTS. 
1924 1926 


1924 
January $ 5,966,506 $ 7,182,127 $ 176, 728, 270 $221: 291, 763 $203,546,000 $263,899,000 
a 5,826,384 6,520,472 166,266,564 204,282,270 168,471,000 208,672,000 
March 6,297,201 7,447,307 174,644,239 216,108,449 165,481,000 219,668,000 
April 5,981,020 1,086,458 160,062,097 179,608,181 163,104,000 184,462,000 
May 6,649,805 8,992,467 151,836,313 166,792,239 156,441,000 175,781,000 
June 5,936,195 9.197,746 147,768,351 177,510,437 145,519,000 184,294,000 
July 6,187,307 6,540,717 147,647,985 184,580,172 147,278,000 184,649,000 
August 4,862,863 7,791,921 149,975,148 178,289,499 145,100,000 168,769,000 
ptemb 5,709,326 6,111,213 218,421,658 241,091,583 190,790.000 211,992,000 
October 6,072,952 6,865,171 268,289,401 283,792,035 286,115,000 265,837,000 
Sub-Totals $59,439,559 $73,685,599 $1,760,474,976 $2,053,246,628 $1,721,845,000 $2,062,923,000 
I inpsiiscsmadabineccuciigsnanes 4,833,171 218,684,948 208,127,000 
D b 6,206,582 229,634,948 248,778,000 
Totals $70,479,312 $2,208,784,872 $2,178,745,000 
= RECEIPTS BUILDING a WATER CONNECTIONS 
1925 1924 1924 1925 
January $ 258. "268. 58 $285,183.15 $ 2,996,770 $2. 008, 070 42,808 46,823 
February .... ‘he 266,450.79 272,484.56 2,179,694 2,147,552 43, 41,175 
March 264,827.25 281,863.02 2,712,158 2,058,841 43,412 47,675 
April 249,843.40 263,172.89 2,221,890 3,348,282 48,765 48,210 
May 229,122.02 246,524.66 2,726,780 8,304,113 44,171 48,666 
June 236,959.56 264,010.62 1,882,666 1,649,972 44,520 49,010 
July 206,208.24 244,428.75 2,230,311 1,990,346 44,807 49,654 
August 224,249.26 256,293.17 2,358,862 1,496,753 45,183 50,152 
September ... 266,754.08 297,460.69 2,476,738 2,611,204 45,542 50,538 
ES rere 295,348.09 338,438.08 2,769,282 2,239,490 = a 50,840 
DE Siscaccsiciee $2,493,031.22 $2,749,859.59 $24,554,646 24,244,623 46,610 
UND aces ssenccniannncesssonncunds 277,622.82 1,047,468 
D b 334,674.13 940,110 
Totals $3,105,328.17 26,542,224 
4,108,340 
Greater Dallas $30,650,564 
GAS METERS ELECTRIC LIGHT aes ee TELEPHONE CONNECTIONS 
1924 1925 4 1924 1925 
January 46,383 51,380 45,361 ry 007 48,974 54,190 
ren 46,678 51,847 45,516 50,400 49,313 54,756 
March 46,950 52,107 45,826 50,748 49,758 55,196 
April 47,207 52,364 46,162 51,161 50,405 65,725 
May 47,498 52.680 46,462 51,618 50,724 56,418 
June 47,847 53,005 46,695 51,882 50,834 56,518 
July 48,217 53,416 47,034 52,168 50,926 56,661 
August 48,508 53,855 47,449 52,619 61,128 57,189 
a 48,976 54,475 48,199 53.463 51,798 57,532 
October 49,625 55,432 48,882 54,242 52,691 59,601 
0 EPS a 50,401 49,454 58,307 
b 51,166 49,823 53,706 





We are indebted for the statistics shown on this page to: 
Record; Post Office; Building Inspector; Dallas Power & Ligh 


EOP ac tpearaea Kaa Ka Keen 
Dallas Has Dependable Sup- 
ply of Natural Gas for 
Industries 


Within 100 miles of the city of 
Dallas, in the “Magic Circle” of 
Texas, there are 1300 miles of 12 to 





tually 





Dallas Clearing House Assn.; Federal Reserve Bank; Commercial 
Light Co.; Water Department; Dallas Gas Co.; Dallas Telephone Co. 


coos 


this territory, more than 25% of 
which are in the city of Dallas itself. 

Dallas’ supply of natural gas is vir- 
inexhaustible. 
wells, located in 25 different produc- 
ing fields, hav:ng a potential daily 
capacity of about two billion cubic 
feet, serve Dallas and nearby commu- 


Some 2,000 


18 inch high pressure natural gas nities. Field withdrawals amount to 
lines—90% of the total gas line mile- less than 10% of the potential ca- 
age of the entire State of Texas. pacity. 


These 1300 miles of gas lines serve 
60 communities near Dallas, and the 
lines converge in this city which is 
the largest point of distribution. 
During 1925 more than 32 billion 
cubic feet of gas has been delivered 
to consumers—two-thirds of this 
amount being used for industrial pur- 
poses alone. In the city of Dallas 
less than six industries use other than 
natural gas as fuel. More than 200,- 
000 domestic meters are served in 





Natural Gas Lines within 100 miles of Dallas 


Electric light, 
cotton, cotton cil, 
fineries and manufacturing plants of 
all description use gas for fuel pur- 
Manufacturers considering the 
establishment of branch factories in 
Dallas need have no fear of a lack of 
Dallas is ideally sit- 
uated from this standpoint and no 
other section of Texas has the de- 
pendable volume of gas _ available 
within the Magic Circle. 


poses. 


natural fuel. 


ice, packing, brick, 
cotton gins, re- 
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State Fair Attendance 


Passes 700,000 


To. great State Fair of Texas, 
held Oct. 10-25, recorded an at- 
tendance of 731,933, which was less 
than last year, when 989,650 attended, 
or the preceding year, but was 
greater than 1922 when the attendance 
was 669,165, and 1921, when the total 
was 647,932. Rain and bad weather 
in general cut short the attendance 
during the first week. But while the 
attendance was not up to last year, 
the Fair, in size and features, easily 
exceeded any other in the 39 years of 
its history. 

An outstanding feature was the 
Shubert production, “The Student 
Prince,’ which played in the new 
$500,000 Fair Park Auditorium. 
Houses that taxed the auditorium’s 
5,000 capacity witnessed performances 
during the last week, and the crowds 
were good the first week. The opinion 
was generally expressed that this was 
the best production ever brought to 
Dallas. 

It would be impossible to describe 
in detail all the features that con- 
tributed to the interest and value of 
the Fair. The automobile show, the 
Statewide and Dallas manufacturers’ 
exhibits, the great agricultural ex- 
hibits, the Main Exhibit Building, 
which always is popular, and the foot- 
ball classics might be mentioned. Un- 
fortunately, cattle and hog exhibits 
were again called off on account of 
the hoof and mouth disease in South 
Texas, but the horse, poultry, dog 
and other livestock exhibits were 
good. The Fine Arts Building had its 
usual large attendance. 

The most general closing of busi- 
ness establishments on Dallas Day in 
the history of the city was effected 
under the direction of the Junior 
Chamber of Commerce, but unfor- 
tunately rain fell throughout the day 
and wrecked chances for an attend- 
ance record. 

Harrison County won first place 
among the 36 counties exhibiting in 
the Agricultural Building. Garza 
County was second, Hartley third, 
Dallas fourth, Smith fifth, Gray sixth, 
Randall seventh, Hale eighth, Haskell 
ninth, Deaf Smith tenth, and some 
other counties followed in the order 
named: Anderson, Gregg, Floyd, 
Hemphill, Henderson, Dawson, Bris- 
coe, Eastland. The Harrison County 
exhibit was in charge of H. R. Martin, 
Harrison County agricultural agent, 
and represented the pick of agricul- 
tural exhibits from 11 Harrison 
County community fairs. Competi- 
tion was exceptionally keen this year. 

T. J. Burdette, of Hillsboro, secre- 
tary of the Hill County Fair, as well 
as of the Hillsboro Chamber of Com- 
merce, was elected president of the 
County Exhibitors’ Association at the 
close of the Fair. 

—-0 

Clarence Ousley, former Assistant 
Secretary of Agriculture, will do spe- 
cial field work for the Texas Farm 
Bureau Cotton Association, with head- 
quarters at Dallas. 




















To Secure the Best Business 
Location in Dallas for 


RETAIL— 
WHOLESALE— 
DisTRIBUTING— 
MANUFACTURING— 
INDUSTRIAL USE 


COMMAND US TO SERVE YOU 


Specializing in this character of real estate for fifteen years qualifies 
us to render the kind of service you have a right to demand for this 
important duty and will insure you of securing the location best suited 
for your business—and at the right price. 














**Dallas--- 
Business 
District” 







Achievements” 


OUR RECENT SALES--MORE THAN A MILLION 
DOLLARS--RENDERING 100% SERVICE 


We have recently executed a purchasing order for the consolidation 
of a number of properties, involving many owners and aggregating con- 
siderably in excess of $1,000,000.00. Our service was 100% in de- 
livery according to contract, without the slightest difficulty. Could there 
be a better recommendation that we serve you? 

YOUR REQUIREMENTS—OUR PROBLEM 

Whatever your requirements for a business location may be, large 
or small, it is our problem and will be solved in a professional way. 


Inquiries invited and treated strictly confidential. 


ROY E. SMITH COMPANY 


Realtors 


1501-2 American Exch. Bank Bldg., Dallas. Phone X-3161 




















i 
| 
| 
| 
7 





Page 24 


DALLA S§ 





November, 1925 





Texas’ Mineral Resources 


(Continued from page 11) 


mercially available in Texas, the 
principal mines being located at 
Strawn and Thurber, each slightly 
more than 100 miies from Dallas. 
This coal is of good quality, contain- 
ing from 9,000 to 12,000 British 
Thermal Units per pound. 


One of the world’s largest deposits 
of kaolin is located in Texas. This 
kaolin is of an exceptionally fine 
grade and could be manufactured in- 
to the highest types of chinaware. 
The Texas kaolin has been thoroughly 
tested and pronounced as_ better 
adapted to the manufacture of pot- 
tery, paper and paints than any other 
known kaolin. In England, the 
foreign matter in the kaolin when first 
dug ranges from 12% to 50%, all of 
which must be removed by washing. 
The Limoges clay used in the manu- 
facture of high grade chinaware by 
the internationally known Haviland 
Company contains upward of 2% of 
oxide of iron. The Texas kaolin 
averages 99% pure kaolin and may 
be manufactured into chinaware with 
practically no preparation at all. The 
Texas kaolin, when commercially de- 
veloped, will make American potters 
independent of foreign countries. Al- 
though several attempts have been 
made to utilize this valuable resource 
the beds of kaolin are still awaiting 
proper development. 


Sulphur is another of Texas’ im- 


portant mineral resources. In 1924, 
Texas and Louisiana produced 99.5% 
of the sulphur of the entire United 
States. Separate figures for the two 
States cannot be given without dis- 
closing the operations of individual 
companies, but the value of the Texas 
shipments runs into many millions of 
dollars annually. 


Salt, potash, asphalt, graphite, talc, 
soapstone, serpentine, celestite and 
mica are all to be found in Texas. 
With the exception of potash, soap- 
stone and celestite, these minerals are 
now commercially produced, salt be- 
ing a leading product. One of the 
largest salt works in the United 
States is located near Palestine, Tex- 
as, about one hundred miles southeast 
of Dallas. 


Precious stones are also found in 
Texas. Topaz, pearls, opal, agate 
and turquoise have been discovered, 
although, so far as is known, none 
of these has yet been commercially 
developed. 


In Llano County there are a num- 
ber of what are termed “rare-earth” 
ores, including allanite, cyrtolite, 
fergusonite,  gadolinite, gummite, 
nivenite, mackintoshite, polycrase, 
rowlandite, tengerite, thorogummite 
and yttrialite. A number of these 
minerals are radio-active and of high 
economic importance, yet none has 
yet been commercially developed. 
Radium, polonium, actinium and 
helium are largely present in the 


above ores, particularly in the gadol- 
inite. As radium is worth approxi- 
mately $65,000 an ounce, the value of 
these deposits may be visualized 
when it is stated that the deposits 
cover about twenty-five acres of 
ground. 

Texas granite is well known in this 
State; over 1,000,000 tons of gypsum 
have been mined; a very fine grade of 
marble is located in San Saba County 
and another in Llano County; and 
other building materials are located 
in various sections of the State. 


Looking closer to Dallas, in addi- 
tion to the iron, salt and coal pre- 
viously mentioned, there are large 
deposits of valuable minerals located 
within 100 miles of this city. Gravel, 
sand and lime for building purposes 
are available on a large scale. Each 
of these three have been commercially 
developed, although there is probably 
room for further development in the 
lime industry. 

Sand, suitable for the manufacture 
of glass, is obtainable in unlimited 
quantities close to Dallas. This sand 
contains as high as 99.68% pure 
silica and as low as .16% iron oxide. 
Iron oxide gives a greenish tinge to 
glass and must _ be neutralized 
chemically. The Dallas deposits con- 
tain but a very small percentage of 
iron oxide. From this sand could be 
manufactured the highest grade of 
plate glass, window glass, glass 
bottles and a host of other products. 
Up to the present time this sand has 
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Retail Price, 75c. 








A DALLAS CORPORATION 


Is Confident It Has a Product Which Will 


SAVE FORD $1,000,000.00 


per year and Ford owners $10,000,000, if they will use “SASSY” 
The Ford Spark Lever Starter Switch. 


SASSY starts the Ford by pushing spark lever firmly to the retarded | 


position. 


SASSY eliminates backfiring, which causes broken Bendix parts, 
starts a stalled motor without removing feet from pedals, etc. | 
SASSY eliminates torn shoes for the ladies, because starting is ac- 1] 


complished by the hand. 


SASSY SELLS ON SIGHT 


| 
| 
The price is dirt cheap. Give your customers this service. Order | 
| 


from your jobber today! 


Manufactured by 


NU-IDEA MFG. CO,, Inc. | 


DALLAS, TEXAS | 


District Sales Offices—1406 S. Michigan, Chicago, Ill.; 2629 La Salle, St. 
Louis, Mo.; 2006% Commerce, Dallas, Texas. 
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been used by glass manufacturers in 
other States, in spite of the many 
advantages which would be enjoyed 
by a glass manufacturer in Dallas. 
At present the sand is shipped out 
of Texas, manufactured into glass, 
and then shipped back to this State. 


Lignite is available in unlimited 
quantities within short distances of 
Dallas. A few companies have de- 
veloped this resource in a small com- 
mercial way but, to a great extent, 
the field has been untouched, prin- 
cipally owing to the difficulty of 
converting the raw lignite into a form 
suitable for industrial use. 


Clay for brick making, sewer pipe, 
tile, etc., is located near Dallas and, 
to a certain extent, especially in 
brick making, has been developed 
considerably. 


In the pottery field, very fine clays, 
suitable for earthenware, stoneware 
and porcelain have been found near 
Dallas and in commercial quantities. 
In addition, other clays suitable for 
glazing chinaware and pottery are 
also located here. 


Large deposits of Fuller’s earth, 
used for filtering, as well as bleach- 
ing and clarifying fats, oils and 
greases, are also found within a short 
distance of this city. Up to the 
present time, they have not been de- 
veloped. 


Volcanic ash, used in the manufac- 
ture of polishing powder and scour- 


For Sale 


FORMER 


FORD MOTOR CO. 
PLANT~-DALLAS 





STORAGE YARD 


125x200 feet adjoining building 





The Ford Motor Company has 


built a greatly enlarged new plant 
in Dallas, and for this reason the 
former quarters are for sale. This 
is an unusual opportunity to pur- 
chase one of the best buildings and 
factory or warehouse sites in Dal- 


las. 
on other side. 


ing soaps, is also available near Dal- 
las, yet, so far as is known, has never 
been developed upon a commercial 
scale. 


Lime rock, used in the manufacture 
of Portland cement, is located near 
Dallas, and two of the six Portland 
cement manufacturers of Texas are 
now located in West Dallas. Other 
large deposits of lime rock have not 
been touched. 


Asphaltic sands, valuable for 
medicinal salves, ichthyol (fish oil), 
etc., are found not far from Dallas. 
These, too, have not been developed. 


Under the urge of modern com- 
petitive conditions, manufacturers 
are seeking to locate their plants 
close to the sources of raw material. 
Dallas is strategically located in the 
center of a vast field of mineral re- 
sources and is, as well, the market 
for one of the largest consuming 
territories of the United States. Who 
can doubt, then, that with such 
favorable conditions, the industrial 
growth and manufacturing importance 
of this city will, in the not far dis- 
tant future, place it in the front rank 
of the cities of the Nation? 


—-— 0) -—— 


Dr. Glenn L. Sneed, pastor of the 


‘Trinity Presbyterian Church of Oak 


Cliff, has been elected president of 
the Dallas Pastors’ Assvciation. Dr. 
George W. DVavis was elected vice 
president. 








¢ A Word eof Appreciation 5 


The editors of “Dallas” wish 
to publicly thank L. M. Long, 
Southwestern Manager of the 
Fairchild Aerial Camera Cor- 
poration, for his assistance in 
the preparation of the Novem- 
ber issue of “Dallas.” 


Not only were the aerial views 
of the industrial districts fur- 
nished by his firm, but his help 
in the preparation of the data 
on the individual districts was 
invaluable. § 


SLOP -aneoea Ka eakoe Kamen OOS 
General Manager Saville 
Will Enter Insurance 
Field 


General Manager Charles Saville, 
whose resignation for the purpose of 
entering private business was an- 
nounced in the local press several 
months ago, will, beginning January 
1, 1926, represent the Union Central 
Life Insurance Company of Cincin- 
nati, through their general agents, 
Lee & Lee, Dallas Athletic Club Build- 
ing. Mr. Saville severs his connec- 
tion with the Dallas Chamber . of 
Commerce after nearly eight years 
of service. He came with the Cham- 
ber as industrial director, shortly aft- 
er being elected secretary, and later 
general manager. 














SIZE OF LOT—400x125; whole half block, streets on three sides with railroad frontage of 400 feet 
SIZE OF BUILDING—200x125 feet, 4 stor:es and basement, consisting of 125,000 square feet 


of floor space. Extra heavy concrete construction, modern in every detail, including electric freight and 
Will gladly furnish further details 


passenger elevators, steam heating plant, sprinkler system, vaults, etc. 


to interested parties. 
Agents. 


J. W. LINDSLEY & CO., Realtors 


Call Porter Lindsley or Chas. T. Paul, 1209 Main Street. Phone X-4366. Exclusive 
Co-operation of brokers solicited. 


“34 Years in Dallas” 


Insurance, All Kinds 
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TEXAS 


PORTLAND 
CEMENT 
COMPANY 


“LONE STAR” 
QUALITY CEMENT 


Two Large Mills 
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Prompt Service 


DALLAS HOUSTON 
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BAKER HOTELS Inc 
T.B.BAKER, PRESIDENT 
THE BAKER, 
DALLAS 


THE MENGER.~ THE GUNTER. 
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—Courtesy “Texas Business,” 
published by Dallas Morning News. 
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The map shows Dallas’ position in the Southwestern States and its principal railroad outlets. 
Dallas is the greatest market center within this area and its merchants do business throughout 


it. 


A description of the resources of this territory would require a book, but the figures below 
on a few primary industries will give some indication of the great sources of wealth: 


During 1924 this territory produced 367,888,000 of the United States’ total of 714,000,000 


barrels of oil—51% 


of the Nation’s production of this all-important fuel. 


During 1924 this territory produced 7,800,000 of the United States’ total of 18,153,000 bales 


of cotton—more than 50% of the Nation’s total. 


This territory has 10,000,000 of the Nation’s total of 65,000,000 cattle. 
Approximately eight billion out of the United States’ annual production of forty billion 


board feet of lumber comes from this area. 


Nearly 20% of the total crop values of 1924 were produced within; these four States. 

This territory grows more than fifty commercial crops, is one of the leading mineral pro- 
ducing areas of the United States, and is of first importance in each of the livestock industries. 

Further, this territory possesses the greatest latent wealth of any section of the Nation, 
which guarantees the continued rapid expansion of its market fields. 





Water for a Million 


(Continued from page 16) 


other on the grounds of the Dallas 
Country Club. University Park gets 
its water from the Southern Method- 
ist University well and a Trinity 
sands well. 

In metropolitan Dallas there are 
seven municipal pumping stations, 
providing water from nine wells, and 
six water reservoirs. 


Still Not Enough Water 


Ste Dallas grows. What was ample 
yesterday is but enough today 
and insufficient tomorrow. Since Dal- 
las was a tiny village it knew it had 
a destiny. It built for the future, 
but no one could foresee the rapid rate 
at which Dallas would overtake this 
future. The city determined to pos- 
sess a supply that would take care 
of a million people and assure itself 
that there could be enough water im- 
pounded for a million more. 


On July 13, 1923, the engineering 
firm of Nagle & Thompson was em- 
ployed by the city to select a reser- 
voir site and, after a thorough in- 
vestigation, a site was chosen near 
the town of Garza in Denton County. 
Thirteen months later the contract 
for construction of the dam was let 
to the W. E. Callahan Construction 
Company and operations officially 
started on October 4th, 1924, 


An Oceanic Lake 

HEN completed, Lake Dallas— 

for as such it will be known— 
will hold 63 billion gallons of water. 
Not only will its capacity be nine 
times as great as the combined capac- 
ity of all the other reservoirs of the 
city, but it will be one-half as” large 
as the famous Ashokan Reservoir, 
which supplies New York City with 
water. 

Its maximum length will be 12 miles 
and the maximum width 2% miles. 
In places a boat could sink 65 feet 
before touching bottom. All the capi- 
tal ships of the American Navy 
could float on its surface. 


The main dam will be 11,000 feet 
long (more than two miles), and two 
million cubic yards of earth are being 
used in its construction. From the 
river bed the dam will rise to a 
height of 80 feet; it will be 533 feet 
wide at the base and a 30-foot high- 
way will be built along the top. 


The lake, when completed next 
year, will have a 65-mile shore line. 
The dam will impound enough water 
to cover the incorporated limits of 
Dallas to a depth of 12 feet. 


If its 63,000,000,000 gallons were 
apportioned equally, they would sup- 
ply one glass of water to every man, 
woman and child in the world every 
day for nineteen months. 


Lake Dallas will be more. than ten 
times as large as White Rock Lake, 
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six times as large as Lake Worth and 
almost as large as Medina Lake, near 
San Antonio. The drainage area from 
which the water will be obtained for 
the dam is 1,111 square miles. 

Water will be stored in Lake Dal- 
las and released as needed to fill the 
string of reservoirs which feed the 
city. The water will flow down the 
Trinity River, finally reaching the 
Turtle Creek Reservoir, where a 
greatly enlarged filtration plant and 
pumping station will force the water 
into the arteries of a daily greater 
city. 

Thus has Dallas been assured that 
its future industrial family will be 
well provided with Nature’s favorite 
fluid and that, no matter how fast 
the winged stork and steaming trains 
may bring new citizens, Dallas can 
provide them with the greatest asset 
of a growing city—good water and 
plenty of it. 
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The Magic Circle 


(Continued from page 10) 

picking a location outside of Dallas 
the manufacturer would be forced to 
sell in the restricted district dom- 
inated by the Dallas market and, as 
that district comprises from 30% to 
50% of the potential Texas market, 
and from 20% to 30% of the South- 
western market, he cannot afford to 
ignore it. 

Facts, which appear as such on 
paper, frequently are but theories in 
practice. There is ample proof, how- 
ever, that Dallas can back up its 
claims, whether discussed in con- 
ference or put into operation from a 
Dallas branch. This city is the lead- 
ing distributing point in the South- 
west for the following lines: 

Automobiles 

Automobile Accessories and Parts 

Dry Goods (5th in United States) 

Paper 

Drugs 

Office Supplies 

Musical Goods 

Heavy Hardware 

Oil Field Tanks 

Soda Fountains and Supplies 

Telephone Equipment 

Bakery Products 

Typewriters 

Bagging and Ties 

Photographic Equipment 

Wall Paper 

Shoes 

Jewelry 

Optical Goods 

Motion Picture Films 

Sporting Goods 

Motion Picture Supplies 

Agricultural Implements 

(38rd in United States) 

Saddlery and Harness 

(1st in the world) 
Cotton Ginning Machinery 
(1st in the world) 

Electrical Goods 

Groceries 

Furniture 

Printing Equipment 

Barbers’ Supplies 

Paint, Plate Glass 

Cotton Seed Products 

(1st in the world) 
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The 


ENGLISH BROTHERS 
ANNOUNCE 
A NEW 


Goodyear Tire 
THE PATHFINDER 


“The Tire of Appearance and Quality” 











“Skinny’’ English “Jimmy” Englist 
1 . J ish 


For the motorist or fleet owner who wants quality at a 


lower price. 


All Types All Sizes 


This line, together with the regular Goodyear line, makes it 
possible for us to supply every tire need at the price the 
motorist wants to pay. 


The Pathfinder: 29 x 4:40 Balloon $15.75 is an excellent value. 
Other sizes and types at money saving prices 
Let Us Serve You 
New Tires - - - ~- 





Road Service - - - ~- Repairing 


See Skinny and Jimmy 


SAFETY TIRE COMPANY 


1800 Young Street, Dallas, Texas 
Phones: Y-2020 - Y-4300 | 
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LANDON C. MOORE, Inc. 


Established 1907 


Analytical and Consulting Chemists 
and Bacteriologists 


The Landon C. Moore Laboratory Building 
P. O. Box 1597 
Dallas, Texas 
Y-1835 
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SUNN 


LONE STAR 
BRASS FOUNDRY 


Manufacturers of 


INNATE 


Brass, Bronze, and 
Aluminum Castings 





Bronze Signs, Name 
Plates, Memorial Tablets 


HN AUT 





Cast and Extruded Brass 
Thresholds, Railings, 
Push Bars, and 
Kick Plates 


Brass, Copper, and 
Bronze Sheets, Tubes, 
Rods, and Pipes 


Bronze Bearing Bushings 
carried in stock 


Bice 
= A. E. SOUTTER 
= Manager = 
= 1209 Camp St. X-4242 2 
= DALLAS = 


all 


Creo eer UUUUUULUUUUUUUULULLLLLLUU UI 





Our New Home 





ERE proud of our new 
home and feel sure it will 
help us to serve you better. 


POOP DRI seinen 3000 sq. ft. 
ee 23 on 4 sides 
[Se ee 3, ventilated 


Location.......... 5 blks. south of P. O. 


Y-5385 es s= ssS= =  Y-5385 


FP HARPER-STANDARD 





NGRAVING CO. 


SSS 0 m | 
P. O. Box 1016 : 
1611 Royal S&t. : 










Dallas, Texas 











New Industries Needed 
(Continued from page 8) 


it will be evident that a tremendous 
advantage would lie with a glass 
bottle manufacturer in Dallas. 

High grade glass sand may be ob- 
tained close to this city, one large 
deposit being located within three 
miles from the business section of 
the city. Dallas is now the leading 
distribution point for glass makers’ 
chemicals, the freight distribution 
rates are uniformly favorable and 
there is every reason to believe that 
a glass bottle factory, capably man- 
aged, would be successful in Dallas. 

Hosiery Mill 

The total consumption of cotton 
hosiery in the Southwest, in 1924, was 
valued at more than $56,000,000. Dal- 
las at the present time has one ho- 
siery mill and a large number of 
hosiery jobbers, but a large portion of 
the hosiery is sold in the Southwest. 
There is undoubtedly an opportunity 
for another hosiery manufacturer in 
Dallas. Labor conditions, raw mate- 
rials, ete., are favorable to the es- 
tablishment of an additional hosiery 
mill in Dallas, and the consumption 
of this product certainly indicates 
that there is sufficient business for 
both the present manufacture and 
jobbers and the new mill. 

Knit Underwear 

This is another factory that is 
needed in Dallas. The Southwest’s 
consumption of knit underwear in 
1924 was valued at $12,500,000. None 
of this underwear was manufactured 
ir Dallas. Conditions in this terri- 
tory are highly favorable to the suc- 
cessful operation of a knit underwear 
factory in Dallas, with a_ potential 
market of twelve and a half million 
dollars annually. 

Men’s Clothing Factory 

At the present time there is a con- 
siderable quantity of men’s clothing 
manufactured in this city. Yet, the 
value of men’s clothing sold in the 
Southwest in 1924 was $85,500,000, 
sufficient to warrant the establish- 
ment of at least one additional fac- 
tory in Dallas. 

Women’s Clothing Factory 

The situation in the men’s clothing 
industry in the Southwest is paral- 
leled by the manufacture of women’s 
clothing. While large quantities of 
women’s clothing are manufactured 
in Dallas, with an annual sale of 
women’s cloth‘ng in the Southwest of 
nearly $93,000.000 there is room in 
Dallas for additional manufacturers 
of these commodities. 

Pottery Plant 

Dallas has a large pottery plant at 
Love Field. The plant is successful 
and doing a highly satisfactory busi- 
ness. Yet the consumption of pottery 
in the Southwest during 1924 was 
over $9,000,000 and there is every rea- 
son to believe that an additional plant 
in Dallas would be equally successful 
in supplying the Southwestern trade. 

Woolen Textiles 

Texas is the greatest producing 
State of wool and mohair, yet there 
are no woolen mills in Texas. The 
wool is transported to the North and 














Modern Chemical 
Manufacturing 
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ESTABLISHED 1906 


NICHOLS-GILLETTE 
TRANSFER & 
WAREHOUSE 
COMPANY 


Fireproof Storage, General Transfer 


Experts in Pool Car Distribution 
and Warehousing of Merchandise. 


Show Room, Office and Warehouse 
Space for Lease. 


For Prompt and Efficient Service, 
Ship Your Goods to Us. 


Phones: X-2191 and Y-5921. 





Hord and Carter Streets 
DALLAS, TEXAS 
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East, manufactured and returned to 
the Southwest at high freight rates, 
and sold in this territory. In 1924 
the sale of woolen textiles in the 
Southwest was $83,547,000. Dallas 
should have a woolen mill to meet 
this great Southwestern demand. 


Shoe Factory 

The sale of shoes in the Southwest 
in 1924 was $79,868,000. Yet in Dal- 
las, the principal market center of the 
territory, there is but one small shoe 
factory, making cowboy boots and 
shoes. A shoe manufacturer located 
in Dallas would avoid the payment of 
high transportation charges and have 
an enormous consuming market at 
his very doors. 

The foregoing are a few of the 
most urgently needed manufacturing 
plants. The consumption of other ar- 
ticles which could, and should, be 
manufactured in Dallas is equally 
large. During 1924 the Southwest 
purchased $5,000,000 worth of pillow 
tubing, $1,000,000 of table damask, 
$160,000,000 worth of sheeting, $3,- 
000,000 worth of denim, $128,000,000 
worth of various cotton goods and 
$18,000,000 worth of men’s shirts. 

Some of the other industries needed 
in Dallas are a tin can factory, steel 
rolling mill with die stamp and drop 
forging equipment, tin plate stamp- 
ing mill, book bindery, manufacturer 
of roofing and building paper, galva- 
nizing plant, manufacturer of fiber 
boxes and cartons, die casting plant, 
bleachery and finishing plant, bed 
tick mill and a twine mill. 

Here is the opportunity for manu- 
facturers to establish themselves in 
a territory where competition is 
largely from distant cities, and where 
industrial and manufacturing condi- 
tions promise the successful operation 
of their plants. 

The Southwest offers the consum- 
ing market, Texas offers the raw 
materials, and Dallas offers the 
strategical location for the establish- 
ment of the plants with the assurance 
that the finished products may be more 
profitably sold from this city. 

In Dallas the manufacturing condi- 
tions most nearly approach the ideal. 
Labor is plentiful and intelligent, pub- 
lic utility rates are very favorable, 
transportation facilities and service 
are highly developed, taxation is not 
excessive, factory sites may be se- 
cured upon a reasonable basis, fuel 
and water are plentiful, and the cli- 
matical conditions are conducive to 
100 per cent performance and produc- 
tion. 


ORDER A BOUND VOLUME OF 


“DALLAS” 
A complete history of Dallas for 
1925. Interesting articles on every 


phase of the commercial life of the 
city. Bound in cloth. Cost, $3.70; 
with name stamped in gold, $3.95. 
Get your order in early, as there are 
only a limited number of copies avail- 
able. Write or phone Chamber of 
Cc ‘ce, M i Dept., X-5425. 














The 
Modern 
Office 





ance as to impress callers and make business friends; but 
behind the exceptionally handsome exterior of Macey Filing 
Equipment there is also ruggedly constructed Office ma- 
chinery that will render a life long service. 


Macey Files, which for two generations have solved the filing equip- 
ment problems of foremost American business institutions, will also 
solve yours. Come in and let us show you how we can help. 


THE Macey) LINE 


Steel Files, Wood Files, Filing Supplies, Steel Safes, 
Office Desks, Matched Office Suites, 
Sectional Bookcases 


ABBEY BROTHERS 





422 Santa Fe Bldg. Dallas 
Authorized Macey Dealers 

















Dallas Transfer & Terminal 
Warehouse Company 


MERCHANDISE DISTRIBUTION : OFFICE 
WAREHOUSE AND SAMPLE FLOOR SPACE 
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| Second Unit Santa Fe Terminal 
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ALSO STORE, PACK AND SHIP HOUSE- 
HOLD GOODS AND AUTOMOBILES 








The Home of the Southwestern 
Furniture Market 
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ONE OF THE LARGEST OFFICE, SALES AND WAREHOUSE BUILDINGS IN THE WORLD 
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Most of the best and larg- 
est firms in Dallas are our 
regular customers. 


THEY BUY HERE 
and 


SAVE MONEY 


Big Stock, New and Used 
Office Furniture 


ASKEW 


OFFICE FURNITURE 
EXCHANGE 
310-12 N. Akard 


Y-1220 
























REBUILT 


Remingtons 
Underwoods 
Royals —Smiths 











Easy to buy or rent. 
Bargains you can 
not afford to over- 
look. Come in, 
write or phone. 


American 
Writing 
Machine Co. 


1503 Commerce Street 
PHONE X-2740 























More Smoke Stacks 


(Continued from page 7) 


it be agricultural products, minerals, 
oil or the vast ranges making poss.ble 
the large herds of sheep and cattle in 
the western sections of this territory. 
Second is through manufacturing, 
conserving to any particular area the 
difference in the value of the raw 
material and the finished product 
fashioned from these raw materials. 
_ Retailing and wholesaling are abso- 
lute necessities in the established plan 
for the distr.bution of merchandise, 
yet neither of these very important 
sections of commerce produce new 
wealth. Manufacturing does. If the 
Southwest is to really come into its 
own; if a maximum income is to be 
insured a fast increasing population 
in this section, manufacturing must 
be given an added impetus and our in- 
dustrial growth must be insured by 
our men of business whose vision 
reaches beyond today and sees a task 
carried forward to a full and to a 
complete realization. 


Pendulum. Swings Wide 


4 peo pendulum that ticks the 
changes in commercial develop- 
ment is mak.ng wide swings today 
and each swing marks a new era in 
our commercial life. A century or 
more ago, particularly in New Eng- 
land, factories developed because of 
two reasons: first, that section was 
not adapted primarily to agricultural 
pursu.ts and it was necessary to pro- 
vide a livelihood for the population 
of that section through manufactur- 
ing establishments. In many instances 
raw materials were secured from a 
long distance, but even this disad- 
vantage did not seriously interfere 
with the development of vast manu- 
facturing enterprises in New Eng- 
land. Next, this development was 
made possible by the availability of 
water power provided by the many 
streams of New England and great 
mills developed along these water 
courses where power had been pro- 
vided by nature. 


Then came the advent of steam as 
a power and with this there came a 
concentration or centralization of 
manufacture. The village  shoe- 
maker, the village blacksmith and the 
individual spinning wheel and loom 
gave way before the concentration of 
these into factories, many of them 
steam-propelled. With the concentra- 
tion and centralization of factories 
there came the massing of population 
with incident bad living conditions. 


Period of Decentralization 

HEN the pendulum made another 
a. swing and today we are in the 
midst of a period of decentralization, 
made possible by the development of 
electrical power. Now it is factories 
may be built in widely separated 
areas near the source of their raw 
material supply and the power can 
be transmitted long distances. This 
decentralization relieves the _ con- 
gested centers of population and the 
distr’bution of these manufactured 
products can be better accomplished. 
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Agency 


Let us talk over 
your advertising 


problems with 

you — perhaps 

we can help you 
solve them 


profitably 
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REINFORCING STEEL 
STRUCTURAL STEEL 


sou +- 


Complete Steel Buildings, 
Miscellaneous Iron Works 


of all kinds. 


For Every Building 
Purpose 


AUSTIN BROS. } 


Phones: E-2141; L. D. 314 
Direct Wire 


Offices and Fiant, 1815 Coombs St. 
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2 Competent labor is available at this 
: time in pract.cally every section of 
; the Nation for any particular line of 
] manufacture best adapted to that 
: area. 





The Southwest is indeed fortunate 
in the variety, quality, and kinds of 
raw materials needed in the manufac- 
ture of products to supply the neces- 
sities and the comforts of the human 
race. Nature indeed has been profli- 
gate in its g.fts to the Southwest. 
With these vast supplies of raw ma- 
terials the need today is for the busi- 
ness interests of this secticn to grasp : 

i the tremendous possib.lities offered 

and to make possible the certain ex- P F l I d 
pansion of our manufacturing enter- W r 

} prises. It is not overstating the case O er ue OY Nn us ry 
nor is it sounding a note of pess-mism 
to say that it is absolutely necessary 


acest Rtallpescssio oe 





i that the Southwest develop along in- HE finest power fuel in the world is avail- 
dustrial lines if it expects to keep . : . : 

‘ 

' ease With the fast moving current of | able in this city, with rates so low that 
commerce of this Nation. It is a it is usually the cheapest. Natural gas be- 

4 prime necessity—an absolute requi- ; . 

site, that we develop along industrial onging to Dallas averages 1000 B.t. u.’s per 
lines if the future of the Southwest cubic foot 
is to be made secure. Agriculture and : 

' manufacturing are the foundation 

H stones upon which any permanent . ‘ 

structure of commerce must rest. Let us discuss fuel plans with you. 


/ Texas alone has 500,000 water 
; horse-power undeveloped today. Texas 
| has 386,000,000,050 tons of lignite. . 

Taese two sources insure abundance THE DALLAS GAS COMPANY 

of power for many years to come. 
} The Southwest has available the | 
finances to insure our _ industrial | 
growth if our constructive men of 
business will but assemble these 
finances and see that they are 
properly expended and properly safe- 
guarded in their investment. This be- 


ne Weed 6 sk commmeah BEFORE You Read This 


leaders of today to secure for all time 





Dispensers of Natural Gas 












































=~ , sence — - the | No fault whatever attaches to you for having your 

outnwest. ere nas never been a H : . 

ac eabee an salts ee oe auto insurance placed elsewhere. The fault lies 
permanent development of our in- |} with us in failing to get the facts to you sooner. 


dustries. The eyes of the Nation are 
looking toward the Southwest and if 
our men of commerce will but demon- 
strate their own faith in the possi- 
bilities of this section by liberal in- 
vestment of their own funds in our 
own enterprises, in this way there 
will be brought to this section a 
golden stream of investment from the 
j North and East that will make pos- 
sible in the Southwest the greatest 
industrial growth that any area has 
— eee Now the responsibility is yours. Don’t censure 
Commercial Miracle f d sa di 

© tee sili Ns bak Salt 0 oe us for tardy, unsatisfactory adjustments, for exces- 

tury since the Southwest emerged sive premiums or for assessment liability. Here 
from the after effects of the Civil is the remedy; it’s up to you to use it. 
| War and its reconstruction period. 
Over this period of time—less than 
the span of a man’s lifetime—there 
has been wrought the greatest com- 


mercial miracle the world has ever Employers Casualty Company 


‘ witnessed. If this period of growth A Stock Company that Shares Profits with Policyholders 


Pa 


AFTER You Read This 


is used as a yardst ck with which to 
measure the next fifty years, it is al- HOMER R. MITCHELL, V. P. and Gen. Mgr. W. B. HEAD, President 


most impossible to conceive the tre- : nterurban Bldg. DALLAS Phon« X-7153 


mendous possibilities that lie ahead. 


Our only concern is, will our men, who —_ 
are our commercial leaders, see the = ——— = 
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bigness of the task that is theirs and 
assume the responsibility the task 


IS IT POSSIBLE— — 
The light from every lump of coal 


That 90% of our Industrial Plants, owned or managed by members of placed in the furnace of industry is 
the Chamber of Commerce, buy their paints and varnishes made else- the harbinger of a new day of com- 
where, never having even tried the product of the local manufacturers; mercial achievement in the South- 
where certainly they could get better service, and probably better west. Every spark of electrical energy 
results, from the use of fresh paints; and. because of freights and dis- is a giant awaiting the directing hand 
tributing expense, certainly a /ower price for any given grade of material of man to turn it into the channels of 
required? ° i i 

We would welcome a trial of our product. ce cueus a ee Rais: a 


is potential power that will be obe- 
dient to our mandates if we would 
but harness this power and turn it 
to our commercial use. The vast flood 
C. M. Brick, Vice Pres. waters that go unchecked to lose 
— 7 ee themselves in the sea can be made 
actory, Love Field, Vailas obedient to the will of industry. We 
have everything for a successful fu- 
ture—raw materials, power, labor, 
— wealth, ideal living conditions. Our 

” sole need today is for our commercial 


Phone A-6601 


INDUSTRIAL PAINT & VARNISH CO. 


C. D. Pratt, President 
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organizations to vision our possi- 


r L.C. CROW & COMPANY bilities and then through constructive 


planning make real the dreams we 


Realtors | have for our industrial development. 

Business and Industrial Property Specialists Mas Mover Pulled pai 
Sal M avila HE Southwest has never failed in 
ales — Management eases a single instance in its task of 


Exclusive Agents for First Five Floors Insurance Building | keeping pace with a world’s progress. 
It will not fail now. The next quarter 


of a century is bound to mark the 
greatest commercial expansion this 
section or any other section has ever 
enjoyed. With power plants placed in 
the midst of our great coal fields, 





We have a large list of industrial properties for sale or 
lease and are thoroughly familiar with all industrial 
sites in and around Dallas. Letus know your needs. 











} 505 INSURANCE BLDG. X-4291 e with electrical energy transmitted to 
every section of the Southwest, fac- 











wai =; With the magic wand of manufacture 
- ?} our vast supplies of raw materials, 
:| adding millions of dollars in wealth 





se 
Se _ ROK tories will spring up that will touch 











=] to their value; employment will be 
:?} furnished our expanding population, 
4 < ?} and around these factories will spring 
i | 1t « 0. :?} up happy homes, peopled with a con- 
| tented and forward-looking citizen- 
ship. 

This is not an idle dream. Hun- 
dreds of millions of dollars in new 
}} wealth is within our reach. The ques- 
Lumber tion is, will we claim this wealth and 

| make possible the permanent and 

abiding prosperity of our homeland? 
Di : 3] These plans are not for today alone, 
Creo-Dipt Shingles Celotex Upson Board :] but for tens of thousands of tomor- 
rows that lie ahead, toward which we 
=] turn our hopes and plans. The peo- 
Timmins! ple of the Southwest have never 
looked toward the setting sun, but 
have always kept their faces toward 
the dawn. With the spirit of the pio- 
neer tempered with years of success- 
ful commercial achievement; with 
spirits dauntless and unafraid, the 
people of our own Southwest will as- 
sume every responsibility and _ will 
fashion their dreams of today into 
brick and into steel and into stone 
tomorrow. A wonderful history is in 
the writing, and it should be a par- 
ticular pride to each one of us today 
to feel that we have a part in the 
writing of this chronicle, and the 
consciousness that will come to each 
of us that we have done our best will 
prove full compensation for every ef- 
fort expended, for every dollar in- 
vested and for every sacrifice made 
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The Federal Glass & Paint Co. 


All Glass for the Building Trade 


COPPER STORE FRONT CONSTRUCTION 


DISTRIBUTORS OF 


Lucas Paints and Varnishes 
North Lamar and Caruth Streets 
; X-6147 DALLAS L. D. 628 
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to insure the future success of the 
Southwest. Our dream of today can 
be our realization of tomorrow, but 
we must do more than dream. To be 
a constant dreamer is to be a weak- 
ling; to shirk responsibility is 
cowardice. The people of the South- 
west have never been cowards. They 
have not only accepted responsibility— 
they have sought it. Our great re- 
sponsibility today is to insure our in- 
dustrial growth. To this task let 
every man who holds sacred this land 
and the heritage that is his dedicate 
himself to the task of building an in- 
dustrial Southwest, resting securely 
upon the work, the plans and the 
dreams of our men of today. 


In conclusion, lest I be misunder- 
stood, I would make it plain that it is 
not the number of factories that any 
community secures that makes it a 
successful manufacturing center, but 
rather the factories in that com- 
munity that succeed. Factories in- 
discriminately should not be en- 
couraged, I think. The _ territory 
should be analyzed, factories with a 
reasonable chance of success should 
be encouraged, and existing factories 
in each community should be sup- 
ported, for, after all is said and done, 
the best way of insuring new and 
wanted factories in any community is 
for it to be known that the factories 
in that community are successful. 
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New Railroad Construction 


(Continued from page 12) 


the Valley. This circuitous and round- 
about route is clearly indicated by 
the accompanying map. 

In addition to the shorter mileage 
over the proposed Southern Pacific 
extension, the people of the Valley 
would also have the advantage of 
single line freight rates from Dallas. 
This would result in a reduction of 
approximately 12% under the present 
rates. 

Under the Southern Pacific plans, 
Edinburg would become the Dallas 
gateway to the Valley with direct 
connection to all Valley points. Under 
the Gulf Coast Lines plans, Raymond- 
ville would be the gateway, but 
neither the distance nor the rates 
from Dallas to Valley points would 
be reduced. Actually, the construc- 
tion of both extensions is needed by 
the people of the Valley; the South- 
ern Pacific to shorten the distance 
from Dallas and reduce the freight 
rates, and the Gulf Coast Lines to 
reduce the time of intercommunica- 
tion between Valley points. 


—— 


Fairchild News Service 


The local office of the Fairchild 
Publications, 405 Santa Fe Building, 
has started to issue “Newsigrams,” 
giving information on the dry goods 
and textile lines. Any one desiring 
to be placed on the mailing list should 
get in touch with M. J. Wilkerson, 
local manager. There is no charge 
for this service. 
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_ Show Cases 


; : i and 
Modern 
Store 
Fixtures 





From Manufacturer Direct to 
Oa : You---at a saving in price and 
s ; freight. 


SOUTHERN FOUNTAIN & FIXTURE MFG. CO. 


DALLAS, TEXAS 

















Attractive Lease 


On fireproof building in wholesale district. Concrete construc- 
tion, steel sash sidings giving ample light. Katy trackage in 
rear with truck platform in front. 16,500 square feet of floor 
space and heavy duty electric elevator. Reasonable rent with 
lease up to seven years. 


Further information gladly submitted. Address Box 1372, 
Dallas, Texas. 




















HENARDS 
MAYONNAISE SANDWICH RELISH 
THOUSAND ISLAND 


‘*Has the Flavor without the Labor’’ 
MADE FRESH IN DALLAS EVERY DAY 


HENARD MAYONNAISE COMPANY 


Nashville Atlanta Dallas 





























Do You Realize the Advantages of Good 
Interurban Transportation? 


When you route your shipments by interurban you are assuring your 
custemers of quick, dependable and economical transportation as well 
as saving our good highways. 





SHIP “THE ELECTRIC WAY” 





Double daily service to Waco, Corsicana, Ennis, Denison, Sherman, 
Terrell, Denton and intermediate points. 


ELECTRIC EXPRESS CO. 
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OMEWHERE in 
Dallas there 
is an opening 

for @ WORKING 
executive. An Ad- 
vertising Manager 
for a leading Ken- 
tucky manufactur- 
er seeks that open- 
ing because — he 
wants to live and 
work in Dallas. 


( If you are the 
manufacturer, may 
I—for I am the 
man—have an ap- 
pointment with you 
in Dallas Novem- 
ber jpoth? 
ADDRESS D.W.G. 


c-o “Dallas” 























FRED L. EDWARDS, Pres. 


EDWARDS 
Wheel and 
Body Works 


Manufacturers of Commercial 
Bodies 


Bodies, Wheels and 
Fenders Repaired 
Washington and Eest Side Avs. 


’ Phone U-1556 
DALLAS 


























New plant of the Southern Fountain and Fixture Manufacturing Company on Cedar Springs 
and St. Paul Sts. This firm manufactures in Dal'as a complete line of store fixtures and show 
eases. Soda fountains are also handled. E. C. Adleta is president and T. A. Sala, vice president 


of this concern. 





Manufacturing Increases 
(Continued from page 9) 

Love Field, the Av-.ation Repair 
Depot and Hudnall reported a com- 
bined volume of $3,097,266, West 
Dallas $25,273,509 and four plants 
outside the southern and_ eastern 
boundaries of the city $2,054,529. 

‘lhe total valuation of manufac- 
tured production for the districts 
named is $161,120,725. Dallas County 
will show a much larger manufactur- 
ing production and the figures cover- 
ing the county as a whole will be 
released in the January issue of 
“Dallas.” 

A Steady Growth 
ENSUS figures show that manu- 
facturing in the City of Dallas 
increased 72% in the five-year period 
between 1904 and 1909; 15% between 
1909-14; 201% between 1914-19, and 
18% between 1919-24. The figures 
for 1924 were prepared by the Cham- 
ber of Commerce and the increase as 
reported is conservative when com- 
pared with the Federal Census in- 
creases which averaged 92% for each 
of the three five-year periods men- 
tioned. 

The increase in 1919 was due, in a 
large measure, to the peak prices 
prevailing dur ng the World War. In 
1921 the manufacturing volume de- 
creased twenty million dollars, but 
the 1923 census showed that Dallas 
had regained its stride. Since that 
time* manufacturing has been pro- 
gressing satisfactorily. 

The Leading Lines 

HE Register of Dallas Manufac- 

turers, published October 1, 1925, 
showed 709 manufacturine firms do- 
ing business in Dallas. This compares 
favorably with the 442 plants re- 
ported in 1923 and the 350 concerns 
shown in 1921. 

Leading manufacturing lines, in the 
order of their importance, are: Petro- 
leum products, packing house pro- 
ducts, cotton seed oil and cake, 
foundry and machine shop products, 
flour and _ grain products, food 
preparations, cement, saddlery and 
harness, men’s clothing, structural 
and ornamental iron work. The 
manufacture of gin machinery is an 


important item, but cannot be ranked, 
as no figures are available for this 
line. 

It can be stated as a certainty that 
the 1925 Federal Census figures for 
the incorporated limits of Dallas will 
exceed or equal those shown in this 
report. 





During the month of October there 
was one budget increase and seven- 
teen new individual members added 
to the Chamber of Commerce Roll, 
making a total of eighteen member- 
ships. 


BUDGET INCREASE 
Carreaud Parisienne Bakery, 3005 Elm St. 


NEW INDIVIDUAL MEMBERS 


American Insurance Union, C. D. Baker. 
district manager, Insurance Company, 708 
Santa Fe Bldg., Unit 1. 

Bert Blair & Company, Inc., Mr. Bert 
Blair, Real Estate, Loans and Investments, 
1315 Magno'‘ia Bldg. 

Frank Carreaud, Maitre d’ Hotel, Baker 
Hotel. 

L. C. Crow & Company, Real Estate, 505 
Insurance Bldg. 

M. P. Crum Company, Mr. M. P. Crum, 
Farm Loans, 6:3 Kirby Bldg. 

Dallas Boiler & Machinery Company, B. R. 
Spr: yberry, Boilers-Machinery, 321! Hickory 
Street. 

Dallas Harvest Hat Company, Geo. M. 
Briggs, Hat Manufacturers, 17]2 Carter St. 
Hawthorne Roofing Tile Company, C. 
Dodson, manager, Tile Roof Manufacturers, 

Love Field. 

Jasper & Cruse, H. E. Cruse, Attorneys, 
905 Southwestern Life Bldg. 

Kansas City Sand Blast Company; C. D. 
Jensen, Building Cleaners, 706 Linz Bldg. 

The Leader, Mr. Max Rude, Ladies’ Ready- 
to-Wear, Retail, 1214 Elm St. 

Ra'ph Duff Logan, Advertising (Creator of 
Original Ideas in selling and advertising), 
914144 Main St. 

Plumbers Supp'y Company, Harry J. Lyons, 
P’umbing and Heating Supplies, Wholesale, 
408-10-°2 Main St. 

The Ratcliffe Rubber Company, R. E. Rut- 
cliffe, Rubber Mechanical Goods, Wholesale, 
2014 Commerce St. 

W. M. Smith E'ectric Company, W. M. 
Smith, Electrical Contractors and Electrical] 
Fixtures, 1917 Bryan St. 

Textile Securities Company, H. M. Rogers, 
Investment Securities, 205 Magnolia Bldg. 

Thomas Radio Company, H. E. Thomas, Ra- 
dios and Radio Supplies, 108 N. St. Paul St. 
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| | Deliver gas to 60 towns in North 
| Central Texas. 





[ Have available a supply for any in- 


[ dustrial development contemplated. 


3 : 

| +o Citing 
fs 
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i | Prices are competitive with all 





i other fuels. 
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| | If you contemplate locating in ter- | 
| 





| ritory along our lines (see map, page 

[ 22), consult our Industrial Dept. ) 
| Cheapest and best, whether used | 
for boiler, furnace or direct drive | 
I thru Internal Combustion Engine. | 
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| | 
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| | | 





r | Lone Star Gas Co. 


| | 
i DALLAS, TEXAS 
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Dallas Entertaining Many (Conventions 


Sey|EVERAL important con- 
ventions have been se- 
cured for Dallas during 
the past month, swelling 
the impressive list of 

— =“ 1926 gatherings. Among 
these is a national convention, the 
Associated Traffic Clubs of America, 
which will meet here in April. W. H. 
Hitzelberger, who, with Jesse M. Al- 
len, attended the convention at Louis- 
ville, was elected a director of the 
association. It will bring some 500. 

The executive committee of the 
Texas Pharmaceutical Association, 
meeting here last month, chose Dallas 
for its annual convention next June, 
when an attendance of 2,500 is ex- 
pected. The Convention Department 
of the Chamber of Commerce has 
been working since last June to se- 
cure the gathering. Among those on 
the Dallas committee presenting the 
invitation before the executive com- 
mittee were Secretary James T. Cov- 
ington, of the Dallas Pharmaceutical 
Association; J. T. Coulson, George T. 
Reynolds, Walter Cousins, C. J. De- 
Woody, W. E. Greiner and Z. E. 
Black, convention manager of the 
Chamber. 

Convention List Swelling 
ALLAS has been chosen for the 
thirtieth annual convention of 

the United Daughters of the Con- 





federacy, Texas District, to be held 
here next October. This will be the 
first time Dallas has been honored 
with the meeting. 


The Southwestern Freight Claim 
Conference voted at Austin last 
month to hold its January convention 
in Dallas, upon invitation from the 
Dallas Chamber of Commerce. The 
Dallas Little Theater has announced 
it will conduct a Southwestern tourna- 
ment, beginning April 5, in which 
Little Theaters from other cities will 
compete for a cup donated to the Dal- 
las Little Theater, as well as a cash 
prize. These will be furnished the 
Little Theaters by the Belo publica- 
tions, and the other Dallas news- 
papers will assist in the entertain- 
ment of the visitors. The Texas 
Chapter, International Federation of 
Catholic Alumnae, will meet here in 
April. Upon invitation by the Cham- 
ber of Commerce, Dallas will have 
the Southwestern hearing of the 
Interstate Commerce Commission for 
a week, beginning Dec. 7, with 500 
expected to attend. It will be held in 
the Federal Building. The Texas In- 
stitute of Certified Public Accountants 
has recently announced that it will 
hold its convention here Nov. 138-14 
of this year. The American Radium 
Society and the Certified Milk Pro- 
ducers’ Association of America are 


among conventions announced for 
next April. Last April, Dallas enter- 
tained 32 conventions and the list is 
almost as great for April, 1926. 


State Teachers To Be Here 


OVEMBER will be a banner con- 

vention month, with 23 gather- 
ings listed. The Southern Medical 
Association, Nov. 9-12, was the first 
large meet and the Texas State 
Teachers’ Association, Nov. 26-28, is 
another. Around 8,000 are expected 
and elaborate plans are being made 
for entertainment. Included in the 
entertainment is an automobile ride 
over the city, when several hundred 
cars will be needed. Anyone who 
can furnish a car is requested to tele- 
phone or write the Convention De- 
partment, Dallas Chamber of Com- 
merce. 


Low Railroad Rate Secured 


HAT this will be the largest con- 

vention ever held by the State 
Teachers’ Association is anticipated 
not only because of Dallas’ location 
and excellent convention facilities, 
but also because for the first time in 
the history of the Association a 
round trip railroad rate of less than 
one and one-half fare has been se- 
cured. A rate of one and one-fifth 
fare was obtained, principally through 














WAREHOUSE & FACTORY SITES 
INDUSTRIAL ACREAGE 


SALES - LEASES 


Special Arrangements for Aiding New 
Industries. We Finance Our 


Own Properties. 
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American Exchange Bank Building 
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the activity of the Transportation 
Department of the Dallas Chamber 
of Commerce, which has been work- 
ing upon the matter since last March, 
at the request of the Convention De- 
partment. 

On the three days preceding the 
State Teachers’ Association conven- 
tion will be held the annual meeting 
of the State Vocational Teachers, 
with some 300 to be in attendance. 
Among other conventions for Novem- 
ber: Southwestern Cleaners and 
Dyers, Scottish Rite Reunion, Hella 
Temple Shrine Ceremonial, Associa- 
tion of Texas Colleges, Texas Asso- 
ciation of Deans of Women, Durant 
and Star Auto Dealers, Degree of 
Honor Protective Association, South- 
ern Association of Anesthetists, Pres- 
byterian Physicians’ Missionary 
Movement, Southern States Statisti- 
cians, National Malaria Commission, 
North Texas Auto Dealers, League of 
Nations Non-Partisan Association, 
Texas Baptist Missionary Associa- 
tion, Motion Picture Theater Owners 
of Texas, Southwestern Conference of 
Child Welfare Workers. 


GET YOUR BOUND VOLUME OF 
“DALLAS” 

Order your copy early, as there are 
only a limited number available. Bound 
in cloth, $3.70 each; with name 
stamped in gold, $3.95. Every busi- 
ness office and home library should 
have a copy for reference. 5 












DOES YOUR CUSTOMER WANT TO SAVE TIME? 


Under modern methods of merchandising dealers no longer pur- 
chase a stock of goods sufficient to last them from six months to a 
year. On the contrary, they purchase in small quantities and buy 
more frequently. This means that the successful manufacturer or 
jobber is he who is located at points which enable him to serve his 
customers in the shortest possible time. 


A comparison of the less-than-carload freight package car service 
from Dallas and from competing centers explains why Dallas has 
become the leading market center of the Southwest. The comparison 
shows the average freight service, in hours, to cities within 100 miles 
of Dallas, representing nearly half the population of Texas: 


From— Hours 
I re ene ne ek gE Fo Se a UE 12 
EA ES a aS Re nanan ae eNO te POT ted 96 
MU aco i Sac sth lc ok a ds eae eee 84 
te EE SE Seem eRe COW Re ed REED: LC eRe Dee 84 
Ee ke oe ae ee ee ee MON: 72 
RMAC oes eicesac tt eth tt cok a oe, de cco tte set 72, 


ARE YOU INTERESTED IN DELIVERY COSTS? 


The question of freight rates enters so largely into the cost of 
getting products to market that the following tabulation is self- 
evident proof of Dallas’ advantages from this standpoint. This state- 
ment shows the first four class rates for less-than-carload shipments 
from Dallas to cities within one hundred miles, in cents per 100 lbs. 

The tabulation shows that the Dallas manufacturer or jobber, in 
reaching nearly half the population of Texas close to Dallas, can 
save (on the first-class rate) 83c per 100 pounds over the nearest 
competing city, and $1.64 over the most distant. 





Classes 
From— 2nd 3rd 4th 
RIN atte kr i a ciel ges Sac De .50 Al 85 
Ree 1.90 1.58 1.46 
Kansas City 1.73 1.49 1.38 
Memphis ........ 1.75 1.45 1.36 
San Antonio 1.27 1.05 90 
Houston 1.19 1.00 .85 











~ Both created, designed and enginaved ly) Zeese-Cnft 


Your catalog, booklet or folder should reach the prospect with the same 
strong reader interest, and your product presented with none of its merits 
lacking. Consult with —~ 


meese~cCcratft 


FOR BIGGER RETURNS FROM YOUR ADVERTISING 
A. ZEESE ENGRAVING COMPANY —~ DALLAS 


at the front 
and back covers 
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| CLASSIFIED ADVERTISING SECTION 








ACCOUNTANTS 





Schoolar, Bird & Company 
C. H. Schoolar, C. P. A., President 
George H. Bird, Sec’y & Treas. 


Established in the Southwest 
Eighteen Years 


AUDITS :-: SYSTEMS 
FEDERAL TAX SPECIALISTS 


Santa Fe Building 
Dallas, Texas 





Couch Armature Works 
i Electric Motor Specialists 


Rewind, Rebuild and Repair 
Power Motors and Generators 


i Griffin & Camp 











BOOKBINDERS 











Office Phone 
Y6561 


Res. Phone 
H-4618 
HENRY NUSS 


BOOK BINDER 
and 
PAPER RULER 


Loose Leaf and Binders 
1517% Main, 3rd floor, Dallas : 








ARMATURE WORKS 





Phone X-4775 | 


COMMERCIAL PHOTOGRAPHERS 


Frank Rogers 


Photographs for All Purposes 
1304 ELM ST. PHONES: X-4619; X-6321 








ENGIN EERS—Cont'd. 


W. a POWELL 
CONSULTING CIVIL ENGINEER 
311 Southwestern Life Bldg. 
DALLAS 
Municipal Engineering, Public Utilities, 
Real Estate Development, Topographic jf} 
Mapping, renecsencted Sqpuries. } 





ENGRAVERS 
oO} ad SM OD 
ENGRAVINGS 2: 

Cart. X. or Y. 3997 a 
Cc 


WHITE ENGRAVING CO. 


HOUSE MOVING 














Office Yard-Residence Phone H-5706 


C. Hansen & Son 
Practical 


Housemovers, Raisers and _ Shorers. 
Brick or Frame _ Buildings Raised, 


























ATTORNEYS —— Moved or Straightened. 
. &. D 
iF. Saou hi N. Canneran RAYMOND STUDIO INSURANCE 
O. D. Brunpiwcz ‘OUNTAIN .  ————————___=_E=E_EE = 
H. A. Bateman L. E. Exuiott Commercia! Photography z S 
W. H. Waite 2108 McKinney Ave. Phone Y-5171 Kirkpatrick-Thompson Co. 


BURGESS, BURGESS, 
SADLER, CHRESTMAN 
& BRUNDIDGE 
Attorneys 


1106-1112 Southwestern Life Bldg. 
General Civil Practice 
Specialties— 
Corporation, Insurance, Machinery and 
Real Estate Practice. 











We photograph anything anytime 
HARRY BENNETT, Prop. 














BUSINESS COLLEGES 














BANKS 





A Complete Banking and 
Trust Service 


THE REPUBLIC 
NATIONAL BANK 


REPUBLIC TRUST & 
SAVINGS BANK 


Combined Resources 


$30,000,000.00 








BLUE PRINTS 


| SOUTHWESTERN : 
BLUE PRINT CO: 


ITOS9 MAINA ST. PHONE Y-iO63 
DALLAS, TEXAS. 


BUSY 
Phone for your lunch, 
You will like it, 


Dallas Box Lunch Co. 
X-5351 










°, 


BUSINESS COLLEGE 
DALLAS, TEXAS 
“The School With a Reputation” 
Has Made Good Since 1887 
Absolutely Thorough and Reliable 
A Position for Every Graduate 
Write, Call or Phone for Catalogue. 





CONTRACTORS 


Insurance, All Kinds 
Surety Bonds 
Standard Stock Companies Only 
Phone Us X-7184 i] 
1001-8 Praetorian Bidg. il 





























W. E. CALLAHAN CON- 


STRUCTION CO. 
W. E. Callahan, E. S. Heyser, 
President Vice President 
H. L. Johnson, Sec’y-Treas. 
General Office, 707-8-9 Kirby Bldg. 
Dallas, Texas 





Hanway & Williams 


INSURANCE IN ALL ITS BRANCHES 
203 Central Bank Bldg. 
Telephone X-3822 
Members Dallas Chamber of Commerce 











Drainage, Irrigation, Railroad, Levee 














X-5356 


EMPLOYERS 


Over Four Years in Dallas 
EMPLOYERS’ SERVICE 
Phone BUREAU X-7526 


Efficient and in- 
telligent office help 
os? furnished promptly. 














ENGINEERS 


MYERS & NOYES 


CONSULTING CIVIL ENGINEERS 


1107 Mercantile Bank: Bldg. 


DALLAS, TEXAS 
Investigations and Reports 





JANITOR SUPPLIES 


0? & Janitors 





Sup Proce 
Lverythin Cleaning 
BM eyer&Son 


S2S5N.AKARD PHONE Y2844 


LUMBER 


Materials, or(0 


(Ie lutte 


Y6346 
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MAILING SHEET METAL—Cont’d. TYPEWRITERS 
Letter Copy Mailing Lists John Schwars Phone X-5708 
Multigraphing Maycut Letters A r r i A ~ DALLAS TYPEWRITER & 
DALLAS MAILING CO Woodstock and Oliver Typewriter 
19164, Main St. Standard of the Southwest We sell and aidinaes Typewriters of 
Y-6538 —Corrugate d Roofing all makes 1519 Commerce St. j 
—Keystone Culverts 
OPTICIANS —Wegeo Tanks S. L. Ewing 
Company 
TYPEWRITERS 


1606 Commerce 
X-3026 Dallas 





Ges OK Atlas Metal Works 
GLASSES DALLAS 


HIEITMAN OPTICAL Co, 






































OPTOMETRISTS 
1602 MAIN ST. “DALLAS STAMPS—RUBBER TOWEL SUPPLY 
PHOTOGRAPHIC PRINTING FRED L. LAKE & CO., Inc. 


contain sapaxe CANNON BALL TOWEL SUPPLY 
COMPANY 


2009 Orange St. Dallas, Texas 


X2166 cerry service X-2168 


» Gores 


FOR COPIE 
COMMERCIAL PAPERS LEASES DRAWINGS, age 


PHOTOGRAPHIC PRINTING CO. 


We do carefu/ work 
311 DEERE BLOG DALLAS 








Everything furnished in the 





Towel Supply Line 


PRINTERS 





STENCILS—SEALS SERVICE UNEXCELLED PHONE 1.2736 


QTEVENSONPRINTING(6. 1015 Elm St., Dallas 


HIGH CLASS PRINTING 
‘“‘“MADE IN DALLAS’’ 
HEALTH AND ACCIDENT INSURANCE 
Our $200.00 Monthly Benefit, $5,000.00-$10,000.00 Acci- 
dental Death, Combination Health and Accident Accumula- 
tive Policy is a prime favorite with business and professional 
Over $1,400,000.00 in benefits paid to date. 
INTERNATIONAL TRAVELERS ASSOCIATION, DALLAS, TEXAS 
Price Cross, President Ben Haughton, Sec’y-Treas. 

















STEEL DIE EMBOSSING 
COPPER PLATE ENGRAVING 
TELEPHONE 1811 MAIN ST 


Y4436 “ DALLAS 
REAL ESTATE 


| LAWRENCE MILLER | 









































REALTOR GT 10) 
Business and Industrial AUTOMOTIVE ELECTRIC COMPANY i 
Properties Y-1101 3 
818 Kirby Bldg. X-7675 . : : 
a SN EEE Authorized Service Station for most Automobile Electrical 3 
STATIONERY H Equipment, Speedometers, and Magnetos. : 
10} 
for every s. KOENIGSBERG, Inc. 
LEGAL STATIONERY TAILORS AND IMPORTERS | 
REQUIREMENT We are showing Winter suitings of all weights i 
: Largest Publishers 8 Distributors of 13063 Main St. 
TEXAS STANDARD FORM 
3 in the world Cc. B. ZUBER F. M. ZUBER 
Ta oes COMPANY ZUBER & ZUBER F 
i Lege at Se ee Wholesale Collections Established 1918 
Phone seme” Dallas, Texas 408 Santa Fe Building 


























SHEET METAL 





AMERICAN ELEVATORS 


WS Skylights. 
ia Sheet Metal 
% Contractors. 
Y 8532. 





SOLD [By J. PEYTON HUNTER“) wasn, 9 


guiLt BY AMERICAN ELEVATOR & MACHINE CO., LOUISVILLE. KY 











& Smith & Rawlings 
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eeping (/, p Dith Busy Dallas 


The Dallas Advertising League, first 
of the Dallas business men’s clubs, 
which meets weekly at luncheon and 
which has never missed a meeting, 
held an “Old-Timers” meeting last 
month, with some 400 original and 
present members in attendance. Geo. 
W. Baker, first president of the club, 
was among the speakers. Fred E. 
Johnston was in charge of the meet- 
ing. It was brought out at the meet- 
ing that the Dallas Spirit had its real 
inception in 1912 when the Ad League 
brought the Associated Ad Clubs of 
the World to Dallas. 

ee & 

The Lone Star Gas Company has 
voted to increase its capital stock 
from $10,675,000 to $13,500,000, to 
take care of improvements announced, 
including a new pipe line into Dallas 
from the Caddo-Breckenridge field. 

eRe 

The new 500-watt municipal radio 
broadcasting station WRR, was for- 
mally opened last month. It is lo- 
cated at Fair Park with the studio 
on the mezzanine floor of the Adol- 
phus. The slogan of the _ station, 
“Station WRR of Dallas, the City of 
Achievements,” was submitted by Da- 
vis Harris, of Brunswick, Mo., in a 
nationwide contest. Station WFAA, 
of the Dallas News and Dallas Jour- 
nal, Dallas’ other big broadcasting 


Station, has changed its studio from 
the News’ library to the roof garden 
of the Baker. Hotel. These two great 
broadcasting stations will result in 
millions of dollars’ worth of publicity 


, and good will for Dallas annually. 


eee 
The first issue of “The Skyline,” 
official publication of the Dallas Ath- 
letic Club, has been received. W. S. 
Henson is editor. It is a neat, newsy, 
34-page magazine, and if the excel- 
lent initial issue can be taken as an 
index it will result in much benefit to 
the club and Dallas as a whole. 
a 
Dr. George W. Truett, pastor of the 
First Baptist Church, Dallas, was the 
subject of a comprehensive illustrated 
article in the last issue of the Ameri- 
can Magazine. The writer was George 
W. Gray. 


—— 0———_ 


Sixty-Six New Concerns 
for Dallas 


During the month of October there 
were sixty-six additions to the Dallas 
business family, bringing the total of 
new concerns for the year, up to 
November ist, to 600. 

Adolphus Radio Studio, broadcasting sta- 
tion; Adolphus Hotel. Y-1056. 

Alexander & Johnson, heating and power; 
404 N. Akard St. X-3006. 








Service. 


918-919 Santa Fe Building 





There are Four Steps to Success 


in Direct Mail Advertising 


The List—To whom you say it. 

The Message—What you say. 

The Physical Presentation—How you say it. 
The Follow-up—How often you say it. 


We believe it will pay you to call upon us for Mail Advertising 


Our service is to PLAN LETTER SALES CAMPAIGNS, 
process and personalize Sales Letters, address envelopes, seal, stamp 
and mail with the neatness, accuracy and dispatch so necessary to 
the success of Direct-Mail Campaigns. 


W. Marion NewMaAn, President. 


Commercial Printing & Letter 
Service Company 


Premier Lettershop of the Southwest 
Telephones X-8168; X-8169; X-3393 


DALLAS 

















Business Men’s Idle Hour Club; 150114 Com- 
merce St. Y-1761. 

Crow, L. S., real estate, loans and rentals; 
505 Insurance Bldg. X-4291. 

Central Shoe Company, wholesale shoes; 
219 Santa Fe Bidg., lst Unit. X-4882. 

Direct Sales Brokerage Agency, merchandise 
broker; 508 Deere Bldg. X-1592. 

Dallas Rickenbacker Co., automobiles; 607 
S. Ervay St. Y-2445. 

Donnelly, Reuben H., mailing lists; 1103 
Athletic Club Bldg. X-5873. 

Dallas Dental Laboratory, dentists; 1703%4 
Live Oak St. X-3507 

Dal-Oak Plumbing Co., plumbers and gas 
fitters; 1121 E. 7th St. J-8692. 

Day, A. F., Construction Co., welding; 1918 
Canton St. Y-4457. 

Dorr Optical Company, mfg. and whsle. 
opticians; 424 Santa Fe Bldg., ist Unit. 
X-2110. 

Evans, R. D., attorney; 207 Pythian Temple. 
Y-1648. 

Frankfurt, B., loans; 202 Mercantile Bank 
Bldg. X-5721. 

Foster Produce Co., The, produce and fruits; 
507 S. Pearl St. Y-1751. 

Fraternal Aid Union, fraternal insurance. 
Home office, Lawrence, Kansas; John L. 
Rogers, Texas State mgr.; 3811 Andrews 
Bldg. X-5684. 

Federal Finance Company, investment and 
loans; 911 Sw. Life Bldg. X-5654. 

Fidelity Reserve & Finance Corp., loans; 
411 Praetorian Bldg. Y-6471. 

Gibson Supply Company, textile mills ma- 
chinery and supplies, W. H. Gibson, mgr.; 
2016 N. Lamar St. X-8073. 

Good Eats Shop, restaurant and cafe; 320114 
Commerce St. X-7040. 

Goswick & Rountree, garage; 2104 Ross 
Ave. X-5502. 

Gottlich Brothers, mfgrs. of fiber and 
leather suit cases, traveling bags and hat 
boxes; W. and S. F. Gottlich; 1005 Camp St. 
X-8510. 

Gift Shop & Art Studio, gifts and novelties; 
411 N. Bishop Ave. J-9240. 

Hill, Richard B. & Co., merchandise broker ; 
1510 Santa Fe Bldg., Ist Unit. X-4852. 

Hare & Chase, Inc., loans; 308 Republic 
Bank Bldg. X-7204. 

Harris Manufacturing Company, wooden 
toys; Route No. 9, Box No. 520-A 

Holliday Construction Company, contrac- 
tors; 2123 Young St. Y-1376. 

Haggar Company, whsle. men’s and boys’ 
work and dress clothing, Keenbuilt brand, 
J. M. Haggar, mgr.; 419 Santa Fe Bldg., 1st 
Unit. X-5554. 

Hall, E. C., retail groceries; 1934 W. Jef- 
ferson St. J-9200. 

Hawkins Street Garage; 104 S. Hawkins St. 
Y-2775. 

Inter-City Transportation ae rel and 
storage; 1603 Marilla St. Y-55 

Jasper & Cruse, attorneys; al Sw. Life 
Bidg. X-2851. 

Jefferson Second-Hand Stores, retail furni- 
ture; 126 W. Jefferson St. J-9652. 

Long, W. P., Machine Tool & Die Co., 
machinery and "machinists ; 208 N. Crowdus 
Street. Y-5851. 

Lincoln Securities Co., investments; 409 
Central Bank Bldg. X-3995. 

Lone Star Terrazzo & Tile Co., Floor and 
Wall Tile, 408 Deere Bldg. Y-2782. 

Martha’s Hat Shoppe, Retail Millinery, 206 
N. Ervay St. X-5911. 

Morgan Garage, 1025 N. Marsalis St. 
C-5167. 

Monarch Mfg. Co., Oils and Greases and 
Auto Accessories, Home Office, Council 
Bluffs, Iowa, 4th floor Santa Fe Bldg., 2nd 
Unit. X-3935. 

Mackedon’s Studio, Music Teacher, 1513% 
Main St. X-5682. 

Main _— Company, Loans, 190914 Elm 
St. Y-4251 

National | Credit Co., Loans, 151344 Main 
St. X-5690. 

National Savings Life Insurance Co., Home 
Office Wichita, Kansas, D. R. Graham and 
M. T. Payne, Texas supervisors, 1110 Ath- 
letic Club Bldg. X-1639. 

North American Life Insurance Co., Home 
Office Omaha, Neb., M. M. Robertson, Dallas 
manager, 1003 Athletic Club Bldg. X-5055. 

Owens-Springfield Co., Furniture Dealers, 
1710 N. Haskell Ave. U-6652. 

Oklahoma Contracting Co., Pipe Line Con- 
tractors, Home Office Tulsa, Okla., T. R. 
Jones, manager of Dallas branch, 709 insur- 
ance Bldg. X-4572. 

Pratt Manufacturing Co., Manufacturers of 
Overalls and Work Clothing, L. F. Pratt, 
general manager, 515144 Jackson St. X-3833, 
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See Big Future 


(Continued from page 15) 


wide conditions affecting the production 
of cotton, has resulted in the City of Dal- 
las becoming somewhat under-developed 
as a manufacturing city. With a reason- 
ably good supply of labor, varied raw 
materia's close at hand, ample power sup- 
ply, and a market area that has large 
possibilities, Dallas should become an im- 
portant industrial center. The spirit which 
pervades the business interests of this city 
will make it possible to achieve industrial 
supremacy in the same manner as Dallas 
has become the leading supply point. 

Since the telephone business must be 
planned well in advance, the officials of 
this utility believe that a large industrial 
program will be carried through to com- 
pletion and future plans take this into 
account. 


W. E. Holland, Sales Manager, 
Dallas Power & Light Co.: 


The reasons for Dailas expanding along 
industrial lines are as follows: 

There are numerous industrial sites in 
and around Dallas which are very desirable 
and ideally located from a manufacturing 
and transportation standpoint. Land is 
reasonably priced and in all cases these 
sites are surrounded by residential districts. 

Dallas is in a center of a territory 
which is rich in raw materials. Most raw 
materials used in various processes of 
manufacture are either close to Dallas or 
can be shipped in over excellent railroad 
facilities. 

The fuel in Dallas consists of natural 
gas, fuel oil, coal and lignite, while most 
manufacturing companies use electric 
power from utilities for everything except 
their heating processes. 

Dallas is surrounded by a black land 
farming country which is the most pro- 
ductive of any land in the Southwest. The 
farmers are prosperous and progressive 
and are using all of the latest manufac- 
tured articles. 

Dallas is recognized as the jobbing cen- 
ter of the Southwest, it having more sales- 
men making Dallas their headquarters 
than any other city in the territory. This 
is due to the excellent train facilities, the 
center of the territory and the further 
fact that it is a live progressive city. 


Frank J. Burke, Land and Industrial 
Commissioner, T. & P. Ry. Co.: 


The success achieved by Dallas as a 
practical distributing center insures a 
steady and healthy growth in the future. 
The volume of the various manufactured 
products used in this territory will, no 
doubt, justify a material increase in the 
assembly of materials for manufacture and 
distribution and the assembly of products 
which can be delivered with dispatch in 
the large trade territory served by Dallas. 

Material in the rough for assembly and 
finishing can be profitably marketed by 
the establishment in Dallas of plants for 
the finishing of products of wood, steel 
and other materials, thus getting the ben- 
efit of the lower rate on the raw or part 
finished material, into the manufacturing 
point, or point of distribution. 

The impetus that Dallas has achieved by 
the success of her industries and other 
commercial enterprises, assures her rapid 
and substantial growth in the future. 


J. W. Carpenter, V. Pres. & Gen’! Mgr. 
Texas Power & Light Company: 


It is my opinion that Dallas and the 
State of Texas have a considerable ad- 
vantage to offer the textile manufacturer 
who wishes to invest in a locality where 
present conditions are ideal and where the 
future is ahead instead of behind it. 

There is an abundance of good labor 
in Texas and it is free of the radical ten- 
dencies which have jeopardized the textile 
industry in the Northeast; the mild cli- 
mate of this State lowers the cost of liv- 
ing; transportation facilities are good; 
there is a trade territory surrounding 
Texas that could absorb millions of dollars’ 
worth of cotton textiles each year. 

The textile industry and other industries 
are coming to Texas because the economic 
conditions are such as to assure success, 
and also because the State has the re- 
sources to stimulate growth and develop- 
ment, 
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Its commercial greatness—important in- 
dustries—find as their base the element of 
transportation, necessitating the vitally im- 
portant role of modern motor busses. 


Offer a faster and more frequent 
service, in harmonious contact with 
the commercial and industrial needs of 
our city. We are proud of our efficient 
lines operating in all directions to and 
from Dallas. 


DALLAS-DENTON-GAINESVILLE — DALLAS-SHERMAN 
TELEPHONES X-2015 X-8017 X-5605 
700-02 Commerce St. A. L. Coffman, Mgr. 


DALLAS TO GREENVILLE, 700-02 COMMERCE ST. 
TELEPHONES X-2015 X-8017 X-5605 
H. E. English, Mgr. 


DALLAS TO CLEBURNE, DALLAS TO ATHENS 
TELEPHONES X-2085 X-1657 
Vv. J. Shrader, Mgr., 105 So. Market St. 
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E. L. Flippen, President, 
Armstrong Packing Company: 


Dallas is assured of continued industrial 
expansion for there is within a radius of 
one hundred miles two-thirds of the popu- 
lation, the wealth and the resources of 
our great State. Very rapidly all large 
concerns who are active in the South- 
western trade territory are opening offices 
in Dallas, and, size considered, Dallas is 
already the largest jobbing center in the 
United States. 

It was an outstanding triumph when the 
great Santa Fe Railroad system recognized 
the future industrial expansion of Dallas 
and invested many millions of dollars in 
the present Santa Fe Terminals and other 
transcontinental lines serving Dallas will 
establish similar facilities. We have 
solved our light and power problems and 
granted our Telephone Company a living 
wage. In recognition of the importance of 
Dallas, the Telephone Company is estab- 
lishing their State headquarters here and 
preparing plans for their terminal building 
which will run into large sums. 

When such concerns as the Magnolia Pe- 
troleum Company, Lone Star Gas Com- 
pany, Sears-Roebuck and Butler Brothers 
recognized the prospective industrial ex- 
pansion of this city by establishing their 
Texas headquarters here, the citizenship of 
Dallas is justified in having the same con- 
fidence. 


Geo. McQuaid, Director, Texas 
Public Service Information Bureau: 


Under changed and changing economic 
conditions market centers are also becom- 
ing industrial centers. Adequate power 
and transportation facilities, coupled with 
abundant raw material and sufficient labor, 
constitute the basis upon which Dallas is 
certain to erect great industries. These 
factors supported by the open shop, to 
which men who are building Dallas are 
committed and which is firmly established 
here in principle and in fact, make for 
increasing industrial growth. 
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One Walks Right in, 
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Let us help you get ready for 1926. ‘You need only 
leave your sales problems with us. Now's the time. 
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WHERE IS YOUR CUSTOMER LOCATED? 


the territory embraced in the Magic Circle, compared with the entire State of Texas: 


Description— 
Area (in square miles) 
Population (1920) 
Number of farms in cultivation (1920) 
Value of farm products (1920) 
Motor vehicles (1924) 
Cotton (bales, 1924) .............. cece 
Oil (bbls., 1924) 
Manufacturing volume (1920) 
Manufacturing establishments (1920) 
Business concerns 
Classed as follows: 
Men’s Furnishings and Tailors 
Dry Goods and General Merchandise 
Groceries and Feed 
Hardware and Implements . 
Drugs and Sundries ....... 













Garages, Auto Supplies and Filling Stations 


Lumber and Building Supplies 
Jewelry, Novelties, etc. 
Furniture and House furnishings . 
Hotels and Cafes 
Miscellaneous 


Geo. S. Jones, Jr., Asst. to Gen’] Mgr. 
Dallas Power & Light Co.: 


Dallas is the center of a great territory, 
the logical place for the greatest industrial 
development. Dallas with its wonderfully 
aggressive spirit; with its adequate and 
ever increasing railroads; with its banking 
and other financial facilities; with its 
proximity to so many raw materials; with 
its wealth firmly secured by the incom- 
parable agricultural section surrounding it; 
with its intelligent and aggressive devel- 
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the Other Waits-- 


O be told that he may come into the customer’s 
office. That’s the difference between a salesman 
whom the customer feels he knows, and the salesman 
whom the customer feels he doesn’t know. { Knowing a 
salesman isn’t always a matter of man-to-man acquaint- 
ance. More often, it is knowing the concern he repre- 
sents and that its product is a good one. ( Direct Mail 
Advertising makes friends for the boys, as well as creates 
a demand for your product. It serves a 
two-fold sales purpose. 
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Johnston Printing €* Advertising Co. : 


Dallas, Texas 


“Everything in Printed Advertising, From the Idea to the Finished Product’’ 


ntir 
Magic Circle State of Texas 


see 199,409 
----$447,198,002 
me 254,340 


$395,599, 254 
mes 1,936 
: 30,142 


The Magic Circle, described elsewhere in this issue, embraces thirty-nine coun- 
ties within a 100mile radius of Dallas. Following are pertinent facts concerning 





Percentage 
of Magic 
Circle to 

entire State 
of Texas 


Entire 
265,896 


436,033 
$1,071,542,103 
826,469 31% 
4,851,878 
136,133,572 
$999,995,796 
5,724 33% 

72,302 


31,416 
1,985,673 


1,489,996 
50,116,553 


: 1,126 


668 1,489 45% 
1,477 3,217 46% 
9,180 22,498 41% 5 






opment of public utilities—Dallas with 
all these, is surely and firmly planted with 
its feet on solid ground, its face toward 
the goal of great industrial development. 
She is well along the road. The continued 
co-operation of the above factors will in- 
evitably lead us there. 


—— Qa 


National Air Transport Gets 
Dallas-Chicago Route 


The Nationa] Air Transport, Inc., 
of which Col. Paul Henderson is man- 
ager, has been awarded the contract 
by the Postoffice Department for 
handling the Chicago-Dallas air mail 
route. This was the company which 
had representatives here a few 
months ago and which was given a 
pledge by the Chamber of Commerce 
that a certain amount of mail would 
be furnished by Dallas over the first 
six months of operation. A _ visit 
from Col. Henderson is expected at 
an early date, after which announce- 
ments as to when the service will 
start likely will be made. The Dallas- 
Chicago ships, connecting with Chi- 
cago-New York service, would give 
Dallas 24-hour air mail service into 
New York. The National Air Trans- 
port, Inc., is incorporated for $10,- 
000,000. 


a 


Dallas sent a large delegation of 
former Ennis and Ellis County resi- 
dents to the Ellis County Fair at 
Ennis on Dallas Day last month. R. 
L. Thornton was in charge of the del- 
egation, with M. J. Norreli as secre- 
tary of the committee. 


—— Qa 


The Dallas Symphony Orchestra, 
Arthur L. Kramer, president, will 


have Paul Van Katwijk as its director 
the corning season, succeeding Walter 
J. Fried, who died recently. 
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Back Home 


A CITY’S skyline thrusts it- 
. Mseltuptromthehaze Har- 
por craft shriek noisy ,welcom- 
ingsignals. Theincoming liner 
sl »w!y finds her berth. Cordage 
creaks; a gangplank is thrown 
out; and homecomers fee) be- 
neath their feet the reassuring 
touch of firm earth. 


Tosome of the travelers the 
port is but the outer edge of 
Home. They must journey 
many miles—perhaps across 
the continent—1in order to 
get to the placesand thepeople 


toward which their thoughts 
reach out. 

But to these homing 
thoughts there is no barcier cf 
distance. For America has a 
nation wide communicatic n 
agency that wipes out the 
miles as it by magic [nstantiy 
it puts the traveler returned 
in touch with those whcse 
voices he yearns to hear. To 
him the symbo) of the Be!] 
System’s universal service is a 
sign that he is indeed “ba k 
home,” however fai from ihe 
nation’s rim that home may be. 


SOUTHWESTERN BELL TELEPHONE COMPANY 
THE BELL SYSTEM 1N TEXAS 








UNITED FOR THE NATION’‘S NEED 
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~he Logical 
Location for Homes 
of the Finer Type 








1400 ACRES of PROTECTED ‘PROPERTY 


CEGO 


FLIPPEN~ PRATHER REALTY Oo. 


_ OWNERS — DEVELOPERS ~ SOLE SELLING AGENTS 


4800 “Preston Road 

















